
biznesis administrirebis safuZvlebi 

 

 370 

Tavi XIV 

leqcia 5 

 

marketingi, rogorc biznesis filosofia 
 

XIV.1. marketingis koncefciis evolucia 
 
nebismieri korporaciis sawarmo, mmarTvelobiTi, logistikuri, 

samarketingo saqmianoba, orientirebulia erT mizanze – momxmareb-
lis moZebnaze, realizaciis procesze, romelsac mTlianad eqvem-
debareba biznesis filosofia. firmas SeuZlia, iarsebos erTader-
Ti pirobiT, Tu misi produqcia iyideba da Sesabamisad, iqmneba pi-
robebi gafarToebuli kvlavwarmoebisaTvis. produqciisa da mom-
saxurebis realizaciiT miRebuli fuli unda iZleodes ufro didi 
fulis keTebis SesaZleblobas; mogeba gafarToebuli kvlavwarmoe-
biT unda iZleodes Sanss ufro didi mogebis miRebisa da am piro-
bebSi unda Seiqmnas warmoebis masStabebis gadidebis potenciuri 
SesaZlebloba. amdenad, biznesis filosofia SeiZleba aisaxos sqe-

maturad Semdegnairad (nax. №39) 
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saqonlisa da momsaxurebis warmoeba

 

eTikuri da samarTlebrivi normebis

 

dacviT
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menejmenti

 
 

marketingi

 

 
nax. №39. biznesis filosofia. 

 
am filosofiis CarCoebSi biznesis kvlavwarmoeba vlindeba Sem-

deg sqemaSi (nax. №40). 
biznesis filosofiis ZiriTadi elementebia marketingi da menej-

menti, romlebic damoukidebeli kvlevis sagans warmoadgenen. am 
wignSi maT Cven vixilavT mxolod, rogorc biznesis sistemis ele-
mentebs. 



marketingi, rogorc biznesis filosofia    

 371 

 

termini `marketingi~ warmodgeba inglisuri sityva ,,market’’-isa-
gan (bazari) da niSnavs sasaqonlo bazris, produqciis realizaciis 
sferoSi saqmianobas. marketingi rogorc ekonomikur urTierToba-
Ta sistema, gacilebiT ufro farTo Sinaarsis cnebaa. biznesSi is 
erTi mxriv, gulisxmobs samomxmareblo bazris safuZvlian Seswav-
las, momxmarebelTa moTxovnilebis, gemovnebis yovelmxriv ana-
lizs da am safuZvelze warmoebiTi saqmianobis agebas, meore mxriv 
ki, warmoebis aqtiuri zemoqmedebis gansazRvras samomxmreblo ba-
zarze, moTxovnasa Tu gemovnebaze. 

 

 
biznesi sawarmoo da 

finansuri 
resursebi 

saqonlisa da 
momsaxurebis 

warmoeba 

realizacia sawarmoo da 
finansuri resursebis 

zrda 

 
nax. №40. biznesis kvlavwarmoeba 

 

marketingis Tanamedrove koncefciam, iseve rogorc biznesis Te-
oriam, ganviTarebis sakmaod rTuli, evoluciuri gza ganvlo. ter-
mini `marketingi~ pirvelad gvxvdeba 1907 wels gamocemul enciklo-
pedia – `britanikaSi~. aRsaniSnavia, rom enciklopediaSi warmodge-
nili `marketingis~ Sinaarsobrivi datvirTva bevrad gansxvavdeba 
misi Tanamedrove gagebisagan. am wyaroSi marketingi warmodgenilia 
Semdegi azriT: `marketingi im organizaciebis mimarT, romlebsac 
qmnian sasoflo-sameurneo mwarmo-eblebi saerTo sabazro proble-
mebis gadasawyvetad~. erToblivi organizaciebis ZiriTad mizans 
warmoadgenda produqciis erToblivi reklamireba, misi realiza-
ciis stimulireba. magaliTad: 1908 wels, kaliforniaSi gaerTianda 
forToxlis mwarmoebeli ramdenime sasoflo-sameurneo organiza-
cia, romlebic produqciis reklamirebasa da realizacias axdenen 
erTi safirmo niSnis - `sankisti~-s mixedviT. analogiuri mizniT Se-
iqmna: 1909 wels kaliforniis mebaReTa sazogadoeba; 1918 wels wab-
lis mwarmoebelTa amerikuli sazogadoeba da sxv. 

samrewvelo biznesSi ar gvxvdeba marketingis iseTi adreuli ma-
galiTebi, rogorc soflis meurneobaSi. es niSnavs, rom marketingis 
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samrewvelo bazarze aRiarebisaTvis, aucilebeli iyo produqciis 
masobrivi warmoebis ganviTareba, samomxmareblo bazris swrafi 
zrda, rac, Tavis mxriv, moiTxovda revolucias produqciis reali-
zaciis sferoSi. 

biznesis ganviTarebasTan erTad, 1915 wels Seiqmna reklamis mas-
wavlebelTa amerikuli sazogadoeba, romlis safuZvelze 1924 wels 
daarsda reklamisa da marketingis sazogadoeba, xolo 1931 wels 
damoukideblad Camoyalibda marketingis amerikuli sazogadoeba. 

XX saukunis dasawyisSi, rodesac mimdinareobda msxvili manqanu-
ri warmoebis formirebis procesi, farTo ganviTareba hpova konku-
renciam. mecnierul-teqnikuri revoluciis swrafma ganviTarebam 
rig qveynebs, gansakuTrebiT - ki amerikis SeerTebul Statebs, gi-
ganturi ekonomikuri nabijebis gadadgmis saSualeba misca. am peri-
odis amerikeli ekonomistebi SeniSnaven, rom ZiriTad problemas 
Tavisufali mewarmeebisaTvis produqciis gasaReba warmoadgenda. 
amdenad, am epoqaSi, marketingis Teoria ZiriTadad gasaRebis Teo-
riaze daiyvaneboda. amitomac iyo, rom aRniSnul dros miCiganis, 
illinoisis, harvardis universitetebSi SemoRebuli marketingis 
kursi, moicavda gasaRebis, reklamis, vaWrobis sakiTxebis Seswav-
las. yovelive es mniSvnelovnad zRudavda marketingis kvlevis sfe-
ros, rac momavalSi cxadi gaxda. 

marketingis Teoriis ganviTarebaze didi zegavlena moaxdina 
1929-1930 wlebis ekonomikurma krizisma, ris Sedegadac marketin-
gma biznesSi dakarga gasaRebis Teoriaze orientacia, mniSvnelov-
nad gaafarTova gamokvlevis areali da Seexo firmebis funqcioni-
rebis sxvadasxva mxares, gaxda maTi saqmianobis amsaxveli, moicva 
produqciis momxmareblisaken moZraobis mTeli gza. amave etapze 
xdeba marketingis sakanonmdeblo gaformeba. ase, magaliTad: 1908 
wels Seiqmna marketingis pirveli komerciuli organizacia, xolo 
msxvil firmebSi marketingis pirveli samsaxurebi. 

biznesis ganviTarebasTan erTad, 1926 wels amerikaSi Seiqmna rek-
lamisa da marketingis nacionaluri asociacia, ris bazazec Sem-
dgom daarsda marketingis amerikuli sazogadoeba, romelic 1973 

wels damkvidrda marketingis amerikul asociaciad ,,AMA’’-s sta-
tusiT, igi gamoscems Jurnals `marketingi~. 

amdenad, marketingis sazogadoebebis warmoqmna da reorganiza-
cia, cvli-lebani maTi saqmianobis sferoSi, warmogvidgens masSi 
mimdinare Sinagan Zvrebs, moqmedebis arealis gafarToebas, im gi-
ganturi nabijebiT mimdinare mis popularizacias, romelic am pro-
cess Tan axlda da romlis ZiriTadi motivatori biznesis sferos 
ganviTarebaa. 

ar SeiZleba, ar daveTanxmoT im WeSmaritebas, rom mecnierebaSi 
faseulobiT Rirebulebas iZens mxolod is, risi Seswavla, Semecne-
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ba da gadacema aris SesaZlebeli. amis mecnieruli cda warmodgeni-
lia marketingis pirvel gamocemaSi, romelic daTariRebulia 1936 
wliT. marketingis pirveli saxelmZRvanelos avtorebi iyvnen niu-
iorkis universitetis maswavleb-lebi: i. e. egniu, r. g. jenkinsi, d. s. 
drari. is sakmaod farTo tiraJiT gamoica grau-hillis gamomcem-
lobis mier niu-iorksa da londonSi. wignis dasaxeleba iyo, marke-
tingis moxazuloba, da mTlianad exeboda mis rols biznesis ganvi-
TarebaSi. 

unda aRiniSnos, rom wignis avtorebma mocemul saxelmZRvanelo-
Si marketingi gaaigives distribuciasTan. maTi ganmartebiT, `mar-
ketingis, anu distribuciis cnebaSi igulisxmeba is operaciebi, 
romlebic dakavSirebulia saqonlisa da momsaxurebis nakadTan 

mwarmoeblidan momxmareblamde~[78,c.3]. 
aRniSnuli ganmarteba gacilebiT viwrod warmoadgenda marke-

tingis realur Sinaars, rac bevrad ganpirobebulia imiTac, rom 
wignis xelna-weri ufro adre gaCnda, vidre is ganmarteba, romelic 
warmodgenili iyo marketingis maswavlebelTa sazogadoebis mier. 
1936 wels sazogadoeba Tavis dokumentebSi ase ganmartavs marke-
tings: `is moicavs yvela im saqmianobas, romelic dakavSirebulia 
saqonlisa da momsaxurebis nakadis gadaadgilebasTan warmoebis ad-

gilidan momxmareblamde~, [78,c.4]. rac biznesis erT-erT saboloo 
mizans Seadgens. 

marketingis pirveli saxelmZRvanelos avtorebi, marketingSi ga-
moyo-fen sam ZiriTad sferos: 

- warmoebis (materialur faseulobaTa Seqmnis process); 
- momxmareblis (materialur faseulobaTa gamoyenebis process); 
- ganawilebis (gafarToebuli kvlavwarmoebis mizniT, materia-

lur faseulobaTa realizaciis Sedegebis gamoyenebas). 
marketingis pirveli specialistebi cdilobdnen, daekavSirebi-

naT is saqonlis kvlavwarmoebis procesTan da ar daeSvaT misi deg-
radacia bazris saSualebebSi. amasTan, ganixilavdnen ra marketings 
kvlavwarmoebis konteqstSi, axdendnen faqtiur gamijvnas e. w. `fi-
zikur~ warmoebasa da marketings Soris. maT marketingis funqcie-
bad miaCndaT: reklama, realizacia, informaciis Segroveba, propa-
ganda, asortimentis gafarToeba, dazRveva da sxva. 

msgavsi azri aris gatarebuli 1940 wels gamocemul f. serfeisisa 
da v. aldersonis wignSi, romelSic marketingis ZiriTad funqciad 
miCneulia vaWrobis sferos swori momaragebis organizacia saqon-
liT. 

biznesis wreebis warmomadgenlebi im epoqaSi, Rrmad iyvnen dar-
wmunebulni, rom momxmareblis swori damuSavebis SemTxvevaSi ba-
zarze SesaZlebelia yvelafris gayidva. specialistebs ki miaCndaT, 
rom Tu sworad aris dadgenili moTxovna-miwodeba, saqonlis ga-
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yidvis procesi gacilebiT martivi da naklebad sariskoa. aRniSnu-
li winaaRmdegobis mizezebi imaleboda imaSi, rom imdroindel saq-
mian cxovrebaSi did rols TamaSobdnen sabirJo agentebi, romle-
bic yvela meTodiT cdilobdnen produqciis realizacias. 

amave dros, biznesis ganviTarebaze produqciis masobrivi warmo-
eba da ganawileba, samomxmareblo bazris gafarToeba, konkurenci-
is zrda, qmnida winapirobas marketingis Canafiqris ufro farTo 
asaxvisaTvis. am procesebTan dakavSirebulma realizaciis siZnele-
ebma, pirvel rigSi wamoswia sabazro informaciis gamoyenebis sa-
kiTxi. dromoWmuli aRmoCnda fordis cnobili principi, romlis 
Tanaxmadac `momxmarebelma SeiZleba SearCios nebismieri feris man-
qana, Tu es feri Savia~. momxmarebelTa moTxovnilebani gaxda dife-
rencirebuli da Tu mwarmoebels surda mogeba, an Tundac mewarme-
obiTi saqmianobis SenarCuneba, mas unda daekmayofilebina isini. 

masobrivi warmoeba moiTxovda revolucias realizaciaSi. 1936 
wels long-ailendSi gaixsna pirveli TviTmomsaxurebis univerma-
Ri, romelsac daerqva `supermarketi~. am droisaTvis saqmian wreeb-
Si farTod gavrcelda is azri, rom supermarketul TviTmomsaxu-
rebas ar gaaCnda perspeqtiva, radganac ganebivrebuli momxmarebe-
li ar ityvis uars piradi momsaxurebis sikeTeze. am azris simcdare 
male gamoCnda, radganac supermarketebma elviseburad daipyres 
vaWrobis sfero da arc erTi maTgani ar gakotrebula. 

rogorc biznesis, aseve marketingis Teoriis ganviTarebaSi didi 
roli iTamaSa meore msoflio omma. amerikulma ekonomikam ganicada 
militarizacia da SeizRuda momxmarebelTa moTxovnebi. didi aR-
mavloba igrZnoba omis Semdgom aTwleulSi, romelic xasiaTdeboda 
warmoebis giganturi winsvliT, samxedro samrewvelo potencialis 
maqsimaluri ukugebiT. ormocdaaTian wlebSi aSS-is samrewvelo po-
tenciali omis wina wlebTan SedarebiT TiTqmis gaormagda. aman, Ta-
vis mxriv gaaRrmava konkurencia, daiwyo brZola momxmareblisaT-
vis. mwarmoeblisaTvis cxadi gaxda, rom momxmarebels, asortimen-
tuli bazris gafarToebis pirobebSi, gauCnda farTo arCevani. am-
denad, samocian wlebSi mniSvnelovani evolucia ganicada marketin-
gis Sinaarsobrivma datvirTvam. marketingma aiZula sawarmoebi 
(samrewevlo da savaWro), mieqciaT yuradReba ara saqonlisaTvis, 
aramed momxmareblisaTvis da am safuZvelze aegoT warmoebisa da 
realizaciis strategia. 

70-ian, 80-ian wlebSi marketingSi moTxovnileba Rrmavdeba, rac 
ganpirobebuli iyo Sromis saerTaSoriso danawilebis procesSi ri-
gi qveynebis, aSS-sa da iaponiis, makoordinireblis funqciis gamo-
yofasTan, ramac gacilebiT gaamwvava ekonomikuri winaaRmdegobani 
am qveynebs Soris. biznesis sferoSi, daiwyo ulmobeli brZola 
msoflio bazris dapyrobisaTvis, ramac, Tavis mxriv, marketings ga-
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mouyo axali roli msoflios biznesis procesebSi. 
Tanamedrove literaturaSi sakmaod mravlad aris warmodgenili 

marketingis sxvadasxva ganmartebani. yvela isini SeiZleba gaerTi-
andes or ZiriTad jgufSi: klasikuri da Tanamedrove, anu ganzoga-
doebuli. klasikuris Tanaxmad: marketingi gulisxmobs im biznesme-
nis saqmianobas, romelic warmarTavs saqonlisa da momsaxurebis 

winsvlas mwarmoebli-dan momxmareblamde. [24,c.98]. kiuri da taSna-
di aRniSnaven im mWidro kavSiris arsebobis Sesaxeb, romelic arse-
bobs marketingsa da samomxmareblo bazars Soris. maTi azriT - 
`marketingi bazris Seswavlaze dafuZnebuli produqciis realiza-

ciis ekonomikuri koncefciaa~ [78,c.10]. unda aRiniSnos, rom am av-
torebisaTvis damaxasiaTebelia realizaciuri midgoma. 

marketingis cnebaSi farTod gavrcelda azri, romlis Tanaxma-
dac, es aris sawarmos koncefcia, mimarTuli bazris aTvisebisaken. 
rigi avtorebi aRniSnaven bazris strategias. am orive mosazrebaSi 
aris elementebi, romlebic gamoiyeneba marketingis Tanamedrove 
gagebaSi. cxadia, rom sawarmoebma TavianTi biznes-saqmianoba unda 
warmarTon bazris moTxo-vnaTa Sesabamisad, es ki niSnavs, rom isini 
srulad unda akontrolebdnen informacias moTxovnis Sesaxeb, ami-
tomac marketingSi unda arsebobdes mWidro urTierTkavSiri Tana-
medrove da momavlis moTxovnebsa da warmoebiT politikas Soris. 
marketingis ZiriTad amocanas warmoadgens momxmarebelTa moTxov-
nilebis gadayvana produqciisa da momsaxurebis enaze da am safuZ-
velze, biznesis meqanizmis Seqmna, romelic dadgeba moTxovnilebis 
dakmayofilebis samsaxurSi. 

amdenad, zemoT warmodgenil ganmartebaSi ZiriTadia momxmare-
belze orientacia. kompania aRwevs Tavis mizans mxolod momxmareb-
lis moTxovnilebaTa dakmayofilebis safuZvelze. amasTan, marke-
tingis mizania ara mxolod moTxovnis zrda, aramed misi mowodebas-
Tan gawonasworeba. 

marketingis farTo diapazoni oficialurad aRiara marketingis 
amerikulma asociaciam 1985 wels - `marketingi warmoadgens azris 
Casaxvis, faswarmoqmnis, ideebis winsvlisa da realizaciis pro-
cess, romelic akmayofilebs calkeuli pirovnebisa Tu organiza-

ciis moTxovnebs~[103,c.148]. aRniSnuli ganmarteba miuTiTebs marke-
tingis moqmedebis sakmaod farTo diapazonze, ideis Casaxvidan 
moTxovnis dakmayofilebamde. 

rogorc SeniSnaven d. evansi da b. bermani, `marketingi – es aris 
organizaciebis, xalxis, teritoriebis saqonelze moTxovnis gan-

Wvreta, marTva da dakmayofileba~[103,c.85]. rac Seesabameba Tana-
medrove biznesis moTxovnebs. 

dReisaTvis ukve cxadia is winaaRmdegobani, romelic wamoiWra 
marke-tingis cnebaSi. avtorTa umetesoba miuTiTebs, rom masSi un-
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da aisaxos arasawarmoo saqmianobac, sxvebi akritikeben ra amas, aR-
niSnaven, rom marketingi dakavSirebulia mxolod saqonlis yidva-
gayidvasTan. 

b. f. gulriCis azriT: `marketingi es aris kompaniis moTxovnile-
baTa da survilTa gansazRvris, ganWvretis, samomxmareblo Rirebu-
lebaTa Se-qmnisa da resursebis organizaciis procesi, mimarTuli 

kompaniisa da momxareblis mogebis zrdisaken, [144,p.89]. rac sabo-
loo jamSi warmoadgens biznesis mizans. 

1954 wels piter drukeri miuTiTebda, rom biznesis warmarTvaSi 
mTavaria, momxmareblis moTxovnilebaze orientacia. is wers: `Tu 
gvinda vicodeT ra aris biznesi, unda vicodeT misi mizani. arse-
bobs mxolod erTi swori ganmarteba biznesis miznisa – es aris mom-
xmareblis Seqmna. Tu ras fiqrobs firma Tavis produqciaze, es ar 
aris mTavari, gansakuTrebiT momavali biznesis warmatebisaTvis. 
ras fiqrobs momxmarebeli nayid saqonelze, raSi xedavs igi mis Ri-
rebulebas – ai, es aris mniSvnelovani, is ganmartavs biznesis Sina-

ars, mis mimarTulebas da warmatebis Sansebs~[230, p. 140] 
amdenad, momxmarebelze orientacia niSnavs ara sawarmoo sim-

Zlavreebis Seswavlas, aramed biznesis interesebis gaTvaliswine-
biT bazris konstruqciis dadgenasa da aqedan gamomdinare, warmoe-
bis strategiis gansazRvras. aRniSnulidan gamomdinare, firmebma, 
organizaciebma, xalxma unda daisaxon is ZiriTadi mizani, romel-
sac biznesSi unda daeqvemdebaros yvela Tanmxlebi procesi. es mi-
zani aris ara saqoneli da momsa-xureba, romelic warmoadgens miz-
nis miRwevis mxolod saSualebebs, aramed mogeba. mTeli samarketin-
go politika saboloo jamSi mogebis maqsimumizaciisaken unda iqnes 
mimarTuli. amaSi mdgomareobs mTavari idea, is arsi, romelsac 
efuZneba saqmianoba samarketingo politikis dargSi. 

SeiZleba daibados azri, rom samarketingo politika, saboloo 
jamSi, produqciis gasaRebis politikaze daiyvaneba – es sakmaod 
gavrcelebuli da mcdari Sexedulebaa. 

marketingis filosofia gacilebiT ufro farToa, vidre gasaRe-
bis filosofia. marketingi moicavs moTxovnilebaTa analizs, igi 
uzrunve-yofs firmas aucilebeli resursebiT, detalurad swav-
lobs bazris koniunqturas da rac mTavaria, zegavlenas axdens 
moTxovnilebaTa formirebaze, maSin, rodesac gasaReba aris momxma-
rebelsa da mimwodebels Soris ganxorcielebuli aqti da Tu pirve-
lis daukmayofileblobis SemTxvevaSi ar aris aucilebeli mTlia-
nad am aqtis cvla, marketingSi cvlilebas moiTxovs mTlianad pro-
cesi da ara misi calkeuli elementebi. sagulisxmoa, am mxriv, 
f.kotleris Tavis wignSi moyvanili, msxvili manqanaTmSeneblis Sem-
degi ganaazrebi: `me megona, rom Cven vaxorcielebdiT bizness. Cven 
gvyavda vice-prezidenti marketingis dargSi, reklamis kvalifici-
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rebuli ganyofileba da marketingis dagegmvis rTuli procedure-
bi. yovelive es aRmoCnda motyueba, rodesac dadga Znelbedobis Ja-
mi, me gavige, rom Cven vawarmoebdiT avtomanqanebs, romlebic saWi-
roa myidvelebisaTvis, magram Cven ar vreagirebdiT axal moTxov-
nebze. Cveni samarketingo saqmianoba Tavisi arsiT iyo msubuqad Se-

niRbuli gasaReba~[231,p.68]. 

amdenad, zemoT mocemuli ganmartebani cxadyofen, rom marke-
tingi asrulebs rig funqciebs da mas gaaCnia subieqtebi. 

marketingis ZiriTad funqciebs Seadgens: 
- marketingis garemosa da bazrebis analizi; 
- momxmareblis garemosa da bazrebis analizi; 
- momxmareblis analizi; 
- saqonlis winsvlis analizi da dagegmva; 
- fasebis dagegmva; 
- marketingis marTva; 
- koorporaciis, an organizaciis socialuri pasuxismgeblobis 

amaRleba. 
marketingis obieqtebs warmoadgenen: produqciis mwarmoeblebi, 

vaWrobis sfero, momxmarebeli, marketingis sprecialistebi. sqema-

turad es SeiZleba warmovidginoT Semdegnairad (ix. nax. №41). 

 

 marketingis subieqtebi 

warmoeba  vaWroba  momxmarebeli  marketingis 
specialistebi 

warmoebis 
gaerTianebani  sabiTumo  individualuri 

(pirovneba) 

koncefciebi  sacalo  sazogadoebrivi 
(organizacia) 

konsorciumebi  

 
nax. №41. marketingis subieqtebi. 

 

marketingis subieqtebi warmoadgenen misi zegavlenis sferos, 
rome-lic sakmaod farTod ganStoebuli struqturiT xasiaTdeba. 

marketingi TamaSobs sakmaod didi rols, rogorc sazogadoebis, 
aseve calkeuli individis ganviTarebaSi. ase, magaliTad: is mniSvne-
lovan zegavlenas axdens cxovrebis doneze, radganac Tavis mxriv, 
stimuls aZlevs momxmareblis gemovnebas sasaqonlo asortimentis 
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formirebaze, faswarmoqmnisa Tu realizaciis politikaze. marke-
tingi xels uwyobs warmoebis Semdgom ganviTarebas, rameTu axdens 
mecnierul-teqnikuri progresis stimulirebas, aiZulebs warmoe-
bas, konkureciul brZolaSi Seqmnas misTvis saarsebo sfero. 

resursuli SezRudvis pirobebSi marketingi aZlevs warmoebas 
orientacias maT racionalur gamoyenebaze, iwvevs samuSao drois, 
energetikuli da materialuri resursebis xarjvis racionaliza-
cias, da bolos, marke-tingi gacilebiT afarToebs komunikabelu-
robis dones, iZleva saSualebas, gavxdeT ufro informirebulni 
mocemul sferoSi, Tvalyuri vadevnoT yovelgvar sabazro infor-
macias. 

XIV.2. marketingis faqtorebi 
 

yovel warmoebas biznesis sferoSi gaaCnia mizani, aRniSnuli miznis 
realizaciaSi gadamWreli roli unda iTamaSos marketingma, rogorc 
miznis miRwevis erT-erTma saSualebam. imisaTvis, rom gaverkveT, Tu 
ra gziT SeiZleba moxdes yovelive es, aucilebelia davadginoT marke-

tingis faqtorebi da maTi zegavlenis sfero (ix. nax. №42). 
marketingis faqtorebi iyofa sam jgufad: pirveli, romelsac 

gansazRvravs warmoeba, meore – warmoebisagan damoukidebeli faq-
torebi, romelTa gaTvaliswineba aucilebelia samarketingo praq-
tikaSi da mesame, is faqtorebi, romlebic warmoadgenen marketin-
gis uSualod dakvirvebis sferos. 

warmoebiT gansazRvrul faqtorebs adgens firmis administra-
cia. isini SeiZleba gaerTiandnen Semdeg qvejgfebSi: 

 

marketingis 
faqtorebi 

warmoebiT gansazRvra 

warmoebisagan 
damoukidebeli 

marketingi  
gansazRvruli 

momxmarebeli 

konkurencia 

kanonmdebloba 

ek. mdgomareoba 

mtp-s dinamika 

komunikaciebi 
 

nax. №42. marketingis faqtorebis klasifikacia. 

 

firmis moqmedebis sfero. aq warmodgenilia firmis profili, anu 
ra sferoSi ganaxorcielebs is saqmianobas: warmoebis, ganaTlebis 
Tu sxva dargSi. teritoriulma sazRvrebma SeiZleba moicvas qala-
qi, regioni, mTlianad qveyana an saerTaSoriso bazari; 

saerTo mizani - es aris is davalebebi, romelsac firma adgens Ta-
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visi struqturuli qvedanayofebisaTvis an filialebisaTvis. is, 
rogorc wesi, aisaxeba ekonomikur maCveneblebSi: mogeba, realiza-
ciis moculoba da sxva. 

marketingis roli - aRniSnul SemTxvevaSi firma gansazRvravs mis 
funqciebs da amocanebs warmoebiT sferoSi. marketingis roli 
farTod SeiZleba gamoyenebul iqnas mxolod im SemTxvevaSi, rode-
sac is aRWurvilia ZalauflebiT, anu rodesac vice-prezidents 
marketingis dargSi eZleva warmoebaSi operatiuli Carevis, samar-
ketingo saqmianobis ganxorcielebisaTvis yvela resursis mozid-
vis ufleba. amasTan, dauSvebelia misi saqmianobis SezRudva winas-
war dagegmili pasuxismgeblobis CarCoebSi. 

gansakuTrebuli mniSvneloba gaaCnia marketingiT gansazRvrul 
faqtorebs, romelTa regulirebis fuqncia mTlianad ekisreba mar-
ketingis samsaxurs. ukanasknelis moqmedebis sfero moicavs: miz-
nobrivi bazris SerCevas, marketingis miznis dadgenas, marketingis 
organizacias, marke-tingis struqturis dadgenasa da samarketin-
go gegmis gansazRvras. 

miznobrivi bazris (momxmarebelTa garkveuli jgufis) dadgena 
moicavs or moments: pirveli – SeiZleba SeirCes bazari, anu orien-
tacia aRebul iqnes ramdenime momxmarebelze da meore – aRebul iq-
nes mcire segmenti (momxmarebelTa jgufi). pirvel SemTxvevaSi ai-
Reba marketingis ganzogadoebuli gegma, meoreSi is unda daeqvem-
debaros momxmarebelTa mcire jgufis intersebs. 

marketingis mizani sxvadasxva sferoSi SeiZleba gansxvavebuli 
iyos; magaliTad, gasaRebis sferoSi: axali saqonlis momxmarebel-
Ta Zieba, bazris sferoebis dadgena da sxva. reklamis sferoSi: axa-
li safirmo niSnis dadgena, saqonlis propagandis saSualebaTa 
cvla da sxva. 

gansakuTrebuli mniSvneloba gaaCnia marketingis organizacias. 
es aris samarketingo momsaxurebis sferoSi Sromis funqciuri da-
nawilebis procesi. marketingis organizaciuli struqtura SeiZ-
leba iyos funqciuri, rodesac samarketingo samsaxuris funqciu-
ri rgolebi pasuxs ageben saqonlis moZraobis ama Tu im etapze: mo-
marageba, gasaReba, ganawileba da sxva; saqonelze orientirebuli, 
rodesac saqonlis calkeuli jgufis mixedviT gamoiyofian pasu-
xismgeblebi, orientirebuli bazarze, rodesac funqciur marTvas 
emateba regionebisa da momxmarebelTa tipebis mixedviT marketin-
gis marTva. marketingis organizaciis formebi dasavleTis firmeb-

Si warmodgenilia nax. №43-ze. 
marketingis struqtura es aris misi elementebis erTianoba, mi-

marTuli saerTo miznis ganxorcielebisaken. struqtura moicavs 
Semdeg elementebs: produqts an momsaxurebas; ganawilebas an gasa-
Rebas; moZraobas da fasebs. marketingis mizania, SearCios am ele-
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mentTa optimaluri erToba. 
saqonlis an momsaxurebis dadgenis dros unda gairkves, Tu ra 

dainergos bazarze, saqonlis xarisxi, SefuTva, gansazRvros dro 
da vadebi, gasaRebis Sewyvetis dro. 

gasaRebis sakiTxebis garkvevisas yuradReba unda mieqces Semdeg 
momentebs: ra raodenobis gasaRebis obieqtebs mieyidos saqoneli 
da sad, sabiTumo Tu sacalo vaWrobis organizaciebs, realizaciis 
pirobebs, mimwodebelTa SerCevas, konkurentebis gasaRebis siste-
mis Seswavlas. 

funqciuri 
 

mmarTveli produqciis 
dagegmvis dargSi 

mmarTveli saqonlis 
moZraobis dargSi 

mmarTveli gasaRebis 
dargSi 

mmarTveli sxva 
funqcionalur sferoebSi 

vice-prezidenti marketingis dargSi 

 
 

saqonelze orientirebuli 
 

 vice-prezidenti marketingis dargSi 

mmarTveli saqonlis jgufebis 
mixedviT 

mmarTveli `a~ jgufis 
saqonlis mixedviT 

mmarTveli `b~ jgufis 
saqonlis mixedviT 
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bazarze orientirebuli 
 vice-prezidenti marketingis dargSi 

mmarTveli gasaRebis 
sferoSi 

mmarTveli sxva 
funqciur sferoebSi 

regionaluri gasaRebis 
mmarTveli 

 CrdiloeTis 
mimarTulebiT 

samxreTis 
mimarTulebiT 

dasavleTis 
mimarTulebiT 

aRmosavleTis  
mimarTulebiT 

 
 

nax. № 43. marketingis organizaciuli struqturis tipebi. 

saqonlis moZraobisas yuradReba unda mieqces: reklamas, gasaRe-
bis stimulirebas, momsaxurebis dones, reklamaTa Soris drois in-
tervals da saSualebebs. 

fasebis sakiTxSi aucilebelia, vicodeT: fasebis done bazrze, 
maTi diapazoni; fasebisa da xarisxis urTierTkavSiri, konkurente-
bis fasebis dinamika, anazRaurebis pirobebi. 

amdenad, marketingis struqturis dadgenis procesSi marketo-
logma, aRniSnuli elementebidan gamomdinare, unda aagos misi op-
timaluri mo-deli. imaze, Tu ramdenad sworad aris Sedgenili uka-
naskneli, bevrad aris damokidebuli marketingis Sedegebi. 

 warmoebis gareSe, es is faqtorebia, romlebzedac warmoeba da 
marke-tingis samsaxuri ver axdens arsebiT zegavlenas. 

aRniSnulidan gamomdinare, saukeTesod Sedgenili samarketingo 
strategiis pirobebSic, warmoebam SeiZleba ver miaRwios sasurvel 
Sedegebs, Tu ar akontrolebs am faqtorebs. amitomac, aucilebelia 
maTi analizi, Seswavla da ganzogadoeba. am faqtorebs miekuTvneba: 

 
momxmarebeli 

 

firmas SeuZlia, moaxdinos zegavlena momxmareblis konkretul 
mo-Txovnaze da ara momxmarebelze mTlianad, anu mas SeuZlia, gaiT-
valiswinos iseTi parametrebi, rogoricaa: momxmareblis asaki, pro-
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fesia, Semosavlis done, rasobrivi da erovnuli mikuTvneba, ganaT-
lebis done da sxva. ase, magaliTad, firmas SeuZlia SeimuSaos bavSvis 
sakvebis axali saxeobani, magram mas ar SeuZlia, moaxdinos zegavlena 
Sobadobaze. amdenad, marketingis amocanaa, gansazRvros Tu ra ax-
dens zegavlenas momxmarebelze. rodesac myidveli iZens saqonels, 
masSi mJRavndeba sxvadasxva Tvisebebi. marketingis amocanaa, daadgi-
nos klienturis mier gadawyvetile-bis miRebis wesi. magaliTad: vid-
re iyidis avtomobils, klienti ecnoba mis parametrebs, Tvalyurs 
adevnebs sareklamo baraTebs, gansazRvravs SefardebiT fass da mxo-
lod Semdgom Rebulobs gadawyvetilebas. funTuSis yidvis SemTxve-
vaSi amocana gacilebiT martivad wydeba. klienti gansazRvavs kvebis 
dros sasadiloSi, ris mixedviTac xdeba produqtis SeZena. 

 
 

konkurencia 

 

erT-erTi ganmsazRvreli faqtoria biznesis samarketingo poli-
tikis dargSi. arsebobs ramdenime konkureciuli struqtura. maT 
Soris unda gamovyoT: monopolia da oligopolia. 

monopoliis SemTxvevaSi, sawarmos gabatonebuli mdgomareoba 
uWiravs dargSi. Tavisi saqonlis unikaluri bunebidan gamomdinare, 
monopo-listur sawarmos, samarketingo politikis swori ganxor-
cielebis pirobebSi, SeuZlia mTlianad gaakontrolos bazari. am-
denad, marketingis ZiriTad amocanas aRniSnul SemTxvevaSi warmo-
adgens SeinarCunos sawarmoo-monopolistis unikaluri mdgomare-
oba da ar dauSvas sxva firmebis gabatoneba mocemul bazarze. 

oligopoliis SemTxvevaSi, Aarsebobs ramdenime msxvili sawarmo, 
romlebzec modis dargis produqciis ZiriTadi masa. ase, magali-
Tad: amerikis saavtomobilo mrewevelobis 90% modis `jeneral mo-
torsze~, `fordze~ da `kraislerze~. ukanasknelni udides mniSvne-
lobas aniWeben fasebis politikaze dakvirvebas. fasebis awevis Sem-
TxvevaSi, mniSvnelovnad ecema produqciaze moTxovna da konkuren-
ciul brZolaSi fasebis daweva piriqiT, iwvevs saqonelze moTxov-
nilebis zrdas. oligopoliis SemTxvevaSi konkurentebi eridebian 
fasebis `omebs~, romlebic saSiSi tendenciiT xasiaTdebian, cdilo-
ben gamoyon TavianTi produqcia samomxmareblo bazarze mravalva-
riantulobis, dizainis da sxva parametrebis srulyofis gziT. aR-
niSnul SemTxvevaSi, aucilebelia, konkurentebis samarketingo 
strategiis dadgena. sazogadod, unda dazustdes: romel bazars 
flobs konkurentis produqcia, konkurentis samarketingo gegma 
da miznobrivi bazari, produqciis nimuSebi, konkurentebis upira-
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tesobani, maTi produqciis momxmarebelTa dakmayofilebis done. 
 

kanonmdebloba 

 

samarketingo politikaze did zegavlenas axdens sakanonmdeblo 
aqtebis miReba. magaliTad: antialkoholuri kanonis miRebam mniS-
vnelovnad SezRuda Sesabamisi profilis sawarmoebis warmoebis 
masStabi, ramac Tavis mxriv, zegavlena moaxdina realizaciis pro-
cesze. antimonopoluri kanonmdeblobis funqcionireba zRudavs 
produqciis gasaRebis masStabebs. aSS-Si 100 wlis ganmavlobaSi mi-
Rebulia federaluri kanonebis sakmaod didi raodenoba, romle-
bic aregulireben bizness. aseTebia: XX saukunis dasawyisSi mcire 
biznesis ganviTarebis Sesaxeb sakanonmdeblo aqtebi, 60-ian, 70-ian 
wlebSi miRebul iqna momxmareblis uflebaTa damcveli kanonebi da 
sxva. 

 
ekonomikuri mdgomareoba 

 

biznesisa da marketingisaTvis didi mniSvneloba gaaCnia momxma-
reblis azrs qveynis ekonomikuri mdgomareobis Sesaxeb. Tu momxma-
rebeli fiqrobs, rom perspeqtiva sasikeToa, igi SedarebiT nakle-
bad xarjavs Tanxebs, xolo deficitis SemTxvevaSi adgili aqvs 
ukuprocesebs. 

arsebiTia warmoebis danaxarjebis zegavleba samarketingo poli-
tikaze. ase, magaliTad: mTeli rigi danaxarjebi, iseTebi, rogori-
caa: fasebi nedleulze, masalebze, gadasaxadebis done, da sxva, war-
moebis kontrolgareSe procesebs eqvemdebareba. Tu danaxarjebi 
izrdeba, mcirdeba marketingis elastiuroba da piriqiT, rodesac 
danaxarjebi stabiluria, marketologebis moqmedebis areali far-
Tovdeba. danaxarjebis zrda iwvevs inflaciuri procesebis ganvi-
Tarebas, aman ki SeiZleba gamoiwvios momxmarebelTa struqturis 
cvla. 

 

XIV.3. informacia marketingis sferoSi 
 

biznesis sistemis efeqtianobis amaRlebisaTvis, manqanebis, fu-
lis, xalxis, saqmianobis paralerulad, did rols TamaSobs infor-
macia. aRniSnuli-dan gamomdinare Cans, rom bazarze damkvidreba 
sakmaod rTuli procesia da marketingis qmediTobis koeficienti 
miT ufro izrdeba, rac ufro kargad aris Secnobili bazris meqa-
nizmi, Semcirebulia riskis faqtori. 
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biznesSi yvelaze qmediT daxmarebas riskis faqtoris Semcireba-
Si, misaRebi sabazro programis SedgenaSi did rols TamaSobs obi-
eqturi informacia bazris Sesaxeb. informaciis Segrovebis, misi 
sistematizaciis process axorcielebs bazris Seswavlis an marke-
tingis ganyofileba. 

informaciuli monacemebi SeiZleba iyos ramdenime saxis, amitom 
aucilebelia, movaxdinoT maTi diferenciacia: 

1. aq Sedis: globaluri masStabis monacemebi: 
- ekonomikis marTvis sistema; 
- saxelmwifo SekveTebi; 
- saerTaSoriso ekonomikuri urTierTobebis sistema; 
- informacia fasebis, sakredito politikis, mosaxleobis Semo-

savlebis Sesaxeb da sxva. 
aRniSnuli saxeobis informacia saSualebas aZlevs sawarmos, ga-

moavlinos Tavisi sabazro SesaZleblobani, amave dros, mas gaaCnia 
SezRudvebi. ase magaliTad: mosaxleobis Semosavlebis Sesaxeb in-
formacia iZleva masalas samarketingo politikis dagegmvis dar-
gSi, mave dros, aRniSnul SemTxvevaSi, fasebis sistema warmoadgens 
garkveul SezRudvas. amdenad, es aris faqtorebi, romlebic unda 
iqnes gaTvaliswinebuli, rogorc Sinagan, ise sagareo bazarze. 
globaluri informacia ar axdens raime arsebiT zegavlenas gadaw-
yvetilebis miRebaze. 

2. bazris Sesaxeb saerTo da specifikuri monacemebi. 
aq Sedis: 
- saerTaSoriso politikuri faqtorebi; 
- moTxovna-miwodebis monacemebi; 
- erovnuli Semosavlis sidide; 
- mecnierul-teqnikuri progresis done; 
- fasebis indeqsi saSinao da sagareo bazarze; 
- mosaxleobis myidvelobiTi unarianoba da sxva. 
am momacemebis safuZvelze, SeiZleba gairkves bazris mosalodne-

li cvlilebebis mimarTuleba, moTxovnilebaTa cvlis tendencia 
da sxva. 

3. informacia sawarmos doneze (mikrodone). 
am tipis informacia iyofa sam qvejgufad: informacia sawarmos 

Sesa-xeb; informacia momaragebis SesaZleblobebis Sesaxeb da in-
formacia konkurentebis Sesaxeb. 

4. pirvel jgufSi Sedis informacia sawarmoos ekonomikuri da 
teqnikuri ganviTarebis Sesaxeb. aq aRsaniSnavia: 

- sawarmoo simZlavreebis Sesaxeb informacia; 
- informacia samuSao Zalis Sesaxeb; 
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- produqciis samomxmareblo Tvisebebi da teqnikuri done da 
sxva. 

mocemuli qvejgufis maCveneblebi metyveleben sawarmoo poten-
cialze. marketingisaTvis am saxeobis informacias gansakuTrebuli 
mniSvneloba aqvs. magaliTad: axali saqonlis gamoCena bazarze unda 
iyos dakavSirebuli sawarmoo simZlavreebis rezervTan. Tu bazar-
ze saqonlis moTxovnileba izrdeba, sawarmoSi unda arsebobdes mi-
si gamoSvebis zrdis SesaZlebloba. am TvalsazrisiT, saintereso 
magaliTi mohyavs iSvanne xofmas Tavis wignSi – `marketingi~. avto-
ri wers, rom ungreTSi axali xelis malamos `xelia-d~-s gamoCenam 
da sakmaod kargma reklamam gazarda misi popularoba momxmarebel-
Si, Sesabamisad, gaizarda moTxovna. malamos gamomSvebi sawarmo mo-
umzadebeli aRmoCnda am moTxovnaTa dakmayofilebisaTvis, ramac 
ganapiroba bazarze aRmocenebuli deficiti, xolo, rodesac mala-

mo sakmao raodenobiT gamoCnda, man dakarga popularoba. [78,c.15]. 

5. informacia momaragebis bazris Sesaxeb warmoadgens amosavals 
sawarmoTa sameurneo saqmianobis normaluri warmarTvisaTvis. mo-
maragebis bazari aris sawarmos nedleuliT, masalebiT, naxevarfab-
rikatebiT moma-ragebis wyaro, amitom masze aris damokidebuli 
produqciis warmoebac da realizaciac. 

aRniSnuli saxeobis informacia SeiZleba iyos miRebuli winaswar 
gamoqveynebul gancxadebaze, mimwodebelTa sareklamo, dargobriv, 
publikaciaze Tval-yuris devnebiT, sabiTumo vaWrobebis, sabirJo 
urTierTobebis dadgeniT. 

6. informacia konkurentebis Sesaxeb moiTxovs gansakuTrebul 
yuradRebas. aq aucilebelia, Seswavlil iqnes: 

- bazarze arsebuli konkurentebi; 
- potenciuri konkurentebi. 
pirvel SemTxvevaSi, Seswavlilia ramdenime sakiTxi: 
1. rogoria konkurentis strategia (warmoebis gafarToeba, baz-

ris SenarCuneba Tu sxva); 
2. rogoria konkurentis mdgomareoba bazarze (stabiluri, cva-

lebadi); 
3. maTi susti da Zlieri mxreebi (asortimenti, teqnikuri done, 

inovaciuri politika); 
4. maTi mdgomareoba momavalSi (modernizacia, asortimentis ga-

farToeba da sxva); 
5. maTi moqmedeba bazarze (gadaxdis pirobebi, reklama, fasebis 

politika da sxva). 
Tu dazustda aRniSnuli sakiTxebi, SesaZlebelia konkurentebis 

moqmedebis programis Sedgena, romelic mogvcems maTi sabazro sis-
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temaSi SezRudvis SesaZleblobas. 
SedarebiT rTulia potenciur konkurentebze dakvirvebis pro-

cesi, romlebic bazarze spontanurad Cndebian. aq aucilebelia, yu-
radReba mieqces gamokvlevebis perspeqtiul mimarTulebebs da ma-
Ti danergvis SesaZleblobebs. 

7. sakmaod rTulia momxmareblis Sesaxeb informaciis Segroveba. 
aq aucilebelia, dadgindes Semdegi sakiTxebi: 

- ra unda momxmarebels; 
- ra faqtorebi zemoqmedebs moTxovnilebaze; 
- ra moTxovnebs uyenebs momxmarebeli reklamas; 
- ra moTxovnas uyenebs momxmarebeli produqciasa da momsaxure-

bas. 
moTxovnaze moqmed faqtorebSi unda gamoiyos: fasi, msyidvelu-

narianoba, mosaxleobis simWidrove, struqtura, tradiciebi da 
sxva. 

samarketingo gamokvlevebSi gadamWrel rols TamaSobs informa-
ciis swori mokvleva, Segroveba da analizi. samarketingo gamok-
vleva gulisxmobs konkretuli problemis dasmas, mis garSemo in-
formaciis Segrovebas, analizsa da gamokvlevis Sedegebis gamoye-
nebas. amdenad, es aris procesi, romelic moicavs samarketingo po-
litikis etaps konkretuli problemis dasmidan rekomendaciebis 
miRebamde da maT realizaciamde. 

samarketingo gamokvlevebis procesi moicavs rig operaciebs. (ix. 

nax. №44). 
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 problemis dasma da gansazRvra 

meoradi informaciis Segroveba da sistematizacia 

pirveladi informaciis Segroveba da sistematizacia 

informaciis analizi 

rekomendaciebis gacema 

miRebuli Sedegebis danergva 

 
 

nax. 44. samarketingo gamokvlevebis procesi 

 
amdenad, samarketingo gamokvlevebis procesi mimdinareobs gar-

kveuli TanmimdevrobiT. problemis dasmis Semdgom, aucilebelia 
meoradi informaciis Segroveba da sistematizacia. rac Seexeba 
pirvelad informacias, misi Segroveba aucilebelia mxolod im Sem-
TxvevaSi, Tu meoradi informacia ar iZleva amomwurav monacemebs 
gadawyvetilebebis miRebisaTvis. 

meoradi informacia, es aris monacemebi, romlebic wina etapze 
gamoiye-neboda samarketingo gamokvlevebSi. amitom is moiTxovs 
sistematizacias, daxvewas, winaswardasmuli, axali problemis ga-
dawyvetis mizniT. 

meorad informacias gaaCnia rigi dadebiTi mxareebi, romelTa 
Soris unda gamoiyos: 

misi wyaroebi SedarebiT iafia, radganac ar moiTxovs informaci-
is sakuTriv firmis mier Segrovebas (dargobrivi, statistikuri mo-
nacemebi, perioduli gamocemebi da sxva). 

informacia SeiZleba Segrovdes SezRudul droSi, zedmeti dana-
xarjebis gareSe. xSir SemTxvevaSi, arsebobs informaciis ramdenime 
wyaro, rac iZleva monacemTa Sedarebis, dazustebis saSualebas. 

am dadebiTi mxareebis paralerulad, meorad informacias gaaCnia 
rigi naklovanebebisa: 

meoradi informacia aris saerTo monacemebis matarebeli, xSir 
Sem-TxvevaSi - zogadi (es aisaxeba imiT, rom Tavdapirvelad Segro-
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vili iyo sxva miznebisaTvis). naklovanebas warmoadgens isic, rom am 
saxeobis informacia aris moZvelebuli (wina wlebSi Segrovili mo-
nacemebi ar asaxaven saanalizo periods. ase, magaliTad: mosaxleo-
bis aRwera amerikaSi 10 weliwadSi erTxel warmoebs, amitom es mona-
cemebi garkveulwilad pirobiTia). 

monacemebis Segrovebis meTodologia, rogorc wesi, ucnobia, 
ris gamoc aucilebeli xdeba misi obieqturobis dazusteba. xSir 
SemTxvevaSi monacemebi SeiZleba iyos winaaRmdegobrivi, rac dama-
tebiT moiTxovs pirveladi informaciis Segrovebas. 

meoradi informacia SeiZleba iyos ori saxis: Sinagani da garega-
ni. Sinagani SeiZleba mopovebul iqnes Sidasafirmo monacemebis sa-
xiT, ga-regani – firmis gareT arsebul wyaroebSi. 

Sinagani meoradi informaciis dadgenis procesSi marketologi 
ecnoba ekonomikur maCveneblebs: mogebis dones, calkeuli saxeo-
bis produqciis realizaciis maCveneblebs kooperaciul miwode-
bebs, maragebis raodenobas da sxva. amdenad, am momacemebis dinami-
kaSi Seswavla, maTi analizi da ganzogadeba, iZleva sxva Tanabar pi-
robebSi marketologis mier momavali warmoebisa da realizaciis 
saSualebas, firmis mogebis prognozis SedgenisaTvis. 

Tu Segrovili informacia ar iZleva imis saSualebas, rom gakeT-
des sabolo daskvnebi, marketologi mimarTavs garegani informaci-
is Seswavlas. ukanaskneli SeiZleba iyos oficialuri da araoficia-
luri. 

oficialurebs miekuTvneba mTavrobis mier gamoqveynebuli sta-
tistikuri informacia: fasebis, valutis kursis, mosaxleobis 
msyidvelobiTi unarianobis da sxvaTa Sesaxeb. 

araoficialuri informacia SeiZleba gavrceldes sami wyaros 
meSveobiT esenia: perioduli gamocemebi, wignebi, monografiebi da 
sxva araregu-laruli gamocemebi. 

perioduli gamocemebi moicavs marketingis sxvadasxva aspeqtebs. 
isini gamodian da vrceldebian xelmowerebze. 

wignebi, monografiebi da sxva araregularuli gamocemebi, 
vrceldeba sacalo wignebis vaWrobis sistemaSi da gamiznulni ari-
an marketingis dargSi horizontis gafarToebisaken. 

ukanasknel periodSi, Cvens qveyanaSi Seiqmna komerciuli momsa-
xurebis organizaciebi, romlebic garkveul safasurad SemkveTebs, 
marketingis dargSi awvdian informacias. 

im SemTxvevaSi, Tu meoradi monacemebi sakmarisi ar aris amocanis 
gadasawyvetad, aucilebli xdeba pirveladi monacemebis Segroveba. 
pirveladi monacemebi warmoadgenen dakvirvebis momentSi miRebul 
informacias. pirvelad monacemebs gaaCniaT rigi dadebiTi da uar-
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yofiTi Tvisebebi. 
maT principul Rirsebas warmoadgens is, rom Segrovebis meTodo-

logia cnobilia warmoebisaTvis da mis mier kontrols qveS imyofeba: 
monacemebi advilad mosapovebelia da SesaZlebelia, dafarul 

iqnes konkurentebisagan; 
ar arsebobs winaaRmdegobani sxvadasxva wyaroebiT miRebul mo-

nacemebs Soris; 
maRalia maTi saimedoobis done. 
pirvelad monacemebs gaaCniaT uaryofiTi mxareebic. aq aRsaniS-

navia: 
pirveladi monacemebis Segrovebam SeiZleba moiTxovos sakmaod 

didi dro; 
isini moiTxoven materialur danaxarjebs; 
rigi informacia SeiZleba SezRuduli iyos mopovebis Tvalsaz-

risiT da sxva. 
mas Semdeg, rac miRebulia gadawyvetileba pirveladi monaceme-

bis Seswavlis Sesaxeb, aucilebelia gamokvlevis gegmis Sedgena. 
gegma unda moicavdes Semdeg sakiTxebs: 

vin agrovebs monacemebs? 
aRniSnul SemTxvevaSi, sawarmom SeiZleba, damoukideblad Caata-

ros gamokvleva, an moizidos am mizniT specializebuli organizacia. 
ra informacia unda iqnes Segrovili? 
informaciis saxeebi uSualod gamomdinareoben samarketingo 

amocanebidan, anu damokidebulni arian imaze, Tu samarketingo po-
litikaSi ra sakiTxi ainteresebs sawarmos. 

vin an ra unda iqnes Seswavlili? 
aq, upirveles yovlisa, unda dazustdes dakvirvebis obieqti. ana-

lizi, rogorc wesi, dakavSirebulia an momxmarebelTan (arsebuli, 
potenciuri da sxva) an sawarmos muSakebTan (xelmZRvanelebi, muSe-
bi da sxva perso-nali) an gasaRebis wyaroebTan (sacalo da sabiTumo 
vaWroba, brokeruli firmebi da sxva). 

meore, aucilebelia, davadginoT dakvirvebis obieqtTa SerCevis 
wesi. aq arsebobs ori midgoma: albaTuri da determinirebuli. pir-
vel SemTxvevaSi dakvirvebis yvela elementi albaTurad SeirCeva. 
ase, magaliTad: mkvlevarebs SeuZliaT, SearCion yoveli 25 abonenti 
satelefono cnobarSi. meore SemTxvevaSi, mkvlevari irCevs dakvir-
vebis obieqtTa jgufs. mag: 100 kaci produqciis gasaRebis raionSi. 

ra meTodebiT SeiZleba Catardes dakvirveba? 
arsebobs pirveladi informaciis Sekrebis oTxi ZiriTadi meTo-

di: gamokiTxva, dakvirveba, eqsperimenti, imitacia. 
gamokiTxvis SemTxvevaSi xdeba mosaxleobis azris sistematuri 

Seswavla telefoniT an anketuri meTodebiT. 
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gamokiTxva SeiZleba iyos araanonimuri da anonimuri. pirvel Sem-
TxvevaSi, abonentisaTvis cxadia gamokiTxvis mizani, meoreSi is mis-
Tvis ar aris cnobili. anonimuri gamokiTxva gacilebiT obieqturi 

informaciis miRebis saSualebas iZleva. nax. №45-ze warmodgenilia 
anonimuri da araanonimuri SekiTxvebi). 

gamokiTxvis Sedegebi SeiZleba aisaxos semantikuri diferenci-
alSi. semantikuri diferenciali sqematurad asaxavs gamokiTxvis 
Sedegebs. amdenad, is iZleva saanalizo obieqtebis mkafio Sedare-
bis saSualebas.  

semantikuri diferencialis magaliTi warmodgenilia nax. № 46-
ze. aRniSnul SemTxvevaSi mocemulia axali modifikaciis televi-
zoris maxa-siaTeblebi. `g~ diagramasTan urTierTSexebis wertile-
bi asaxaven im saSualo maCveneblebs, romlebic misaRebia samive va-
riantisaTvis. 

dakvirvebis meTodi warmoadgens analitikur meTods. aRniSnul 
SemTxve-vaSi ar xdeba mosaxleobis gamokiTxva, aramed afaseben mom-
xmarebels gayiduli qviTrebis mixedviT, an xdeba masze dakvirveba 
SeniRbuli kameriTa Tu sarkiT. 

eqsperimentis SemTxvevaSi, xdeba marketingis erT-erTi faqto-
ris cvla (magaliTad, reklamis, SefuTvis da sxva), sxva elementebi 
xelSeuxebelia. magaliTad: Tu gvinda SevafasoT saqonlis SefuT-
vis siswore, axali variantebi aucilebelia, gaigzavnos ramdenime 
maRaziaSi, sadac imave saqonlis realizacia xdeba Zveli variantiT. 
realizaciis maCvenebeli warmoaCens axali variantis saqonliT vaW-
robis mizanSewonilobas. 
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araanonimuri 

 
anonimuri 

 

1. ratom yidulobT sportul 
tanisamoss? 

 
2. ra faqtorebs iTvaliswinebT 

tanisamosis SeZenisas? 
 
 
3. aris Tu ara TqvenTvis 

mniSvnelovani firmis prestiJi 
sportuli tanisamosis SeZenisas? 

 
4. CemTvis mniSvnelovania 

sportuli tanisamosis SeZenisas: 
 
 
 

- feri; 
 
- modeli; 

- firmis dasaxeleba; 

- cveTisadmi medegoba; 

- elastiuroba; 

- moxerxebuloba; 

 
 

1. rogor fiqrobT, ratom 
yidulobs mosaxleoba 
sportul tanisamoss? 

 
2. ra faqtorebs iTvaliswinebs 

mosaxleoba sportuli 
tanisamosis SeZenisas? 

 
3. fiqrobs Tu ra mosaxleoba 

sportuli tanisamosis 
SeZenisas firmis prestiJze? 

 
 

4. Cemi azriT, mniSvnelovania 
mosaxleobisaTvis 
sportuli tanisamosis 
SeZenisas: 

 
 
- feri; 

- modeli; 

- firmis dasaxeleba; 

- cveTisadmi medegoba; 

- elastiuroba; 

- moxerxebuloba; 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

nax. 45. anonimuri da araanonimuri gamokiTxvis anketa 

A           B                 C 
Zviri - - - - - - - -1  .................................................................................................. iafi  
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axali 
modifikaciis ................................................................................... konservatiuli 
dabal- 
xarisxiani  ...................................................................................... maRalxarisxiani 
mimzidveli .......................................................................................  aramimzidveli 
maRali dabali 
prestiJis .....................................................................................................prestiJis 
kargad 

cnobili ............................................................................................................. ucnobi 
ar Seesaba- Seesabameba 
meba fass .................................................................................................................  fass 
saimedo ...................................................................................................... arasaimedo 

remont- araremontvar- 
vargisiani  ......................................................................................................... gisiani 
advilad Znelad 

saSovni ..............................................................................................................  saSovni 
 

nax. 46. feradi televizoris semantikuri diferenciali 
 

`A~ - mocemuli sawarmos marka. `B~ - konkurentis marka. `C~ - idealuri Sefaseba. 

 
      eqsperimentis dadebiTi mxare aris is, rom igi adgens mizez-Sede-
gobriv kavSirs, misi struqtura da Catarebis aucilebloba ata-
rebs sistematur xasiaTs. uaryofiTi ki aris is, rom moiTxovs did 
danaxarjebs da ar iZleva marketingis yvela faqtoris gaTvaliswi-
nebis saSualebas. 

imitacia aris kompiuteris gamoyenebaze orientirebuli meTodi, 
romlis ZiriTad mizans warmoadgens samarketingo warmodgena sai-
mitacio modelis saxiT da ara realur (konkretul) masalaze day-
rdnobiT. misi mTavari uaryofiTi mxare aris is, rom igi eyrdnoba 
pirobiT masalas da iZleva saorientacio Sedegebs. 

ramdenia gamokvlevis Rirebuleba? 
aRniSnul SemTxvevaSi, unda gaanalizdes gamokvlevebze saerTo 

da konkretuli danaxarjebi. mocemul pirobebSi didi mniSvneloba 
gaaCnia SedarebiTi ekonomikuri efeqtianobis dadgenas. magaliTad, 
Tu gamokiTxvis Sedegad gatarebuli RonisZiebebis safuZvelze, Se-
fuTvis gaumjobeseba iZleva damatebiT mogebas, maSin misi Catareba 
aucilebelia. am gada-wyvetilebis misaRebad ki unda Sefasdes ga-
mokiTxvaze danaxarjebi da gadawyvetilebis miRebis Sedegad moge-
bis zrda. 

rogori iqneba informaciis Sekrebis dro? 
aRniSnul SemTxvevaSi, mkvlevarma operatiulad unda gansaz-

Rvros is dro, romlis ganmavlobaSi mimdinareobs Sesaswavli obi-
eqtis gamokvleva. magaliTad: telefoniT da anketur gamokiTxvas 
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gacilebiT naklebi dro unda, vidre dakvirvebas da eqsperiments. 
sad da rodis unda Segrovdes informacia? 
aq mkvlevarma unda gansazRvros informaciis saxeoba (gare Tu 

Sida informacia) da samuSaos dawyebisa da damTavrebis dro. 
mas Semdeg, rac informacia Segrovilia, aucilebelia, Catardes 

misi analizi. Tavdapirvelad xdeba blankebis kodireba da daTvla, 
xolo Semdgom Seswavla. kodireba gulisxmobs yvela blankis da-
nomrvas, xolo pasuxebi klasificirdeba. analizi xdeba pasuxebis 
Sefasebis safuZvelze, am mizniT gamoiyeneba statistikuri meTo-
debi. 

bolo etaps warmoadgens rekomendaciis gacema. rekomendaciaSi 
igu-lisxmeba – mocemuli sawarmos samarketingo politikis Sesaxeb 
daskvnebi da winadadebebi. isini, rogorc wesi, werilobiTi saxiT 
formdeba da waredgineba administracias. 

 

XIV.4. strategiuli dagegmva da marketingi 
 

marketingis faqtorebis kvlevis procesSi aRiniSna, rom isini Se-
iZleba iyos warmoebiT gansazRvruli, warmoebisagan damoukidebe-
li da marketingiT gansazRvruli. aRniSnuli faqtorebis koordi-
naciisaTvis da am safuZvelze biznesis – gadawyvetilebaTa miRebis 
mizniT, gamoiyeneba strategiuli dagegmva. amdenad, strategiulma 
dagegmvam unda gasces pasuxi Semdeg ZiriTad sakiTxebs – risTvis 
aris aucilebeli cvlilebani biznesis politikaSi, vin agebs pasuxs 
maT realizaciaze da rogor unda ganxorcieldes es cvlileba-

ni[141,p.160]. 

strategiul dagegmvas marketingis sistemaSi axasiaTebs rigi Ta-
viseburebebisa: 

- strategiuli dagegmva sruliad eyrdnoba samarketingo infor-
macias; 

- marketingis gegma iTvaliswinebs dagegmvis grZelvadian da mok-
levadian Sedegebs; 

- strategiuli dagegmva iTvaliswinebs situaciuri analizis mo-
nacemebs; 

- gegmas adgenen strategiuli sameurneo qvedanayofebi. 
strategiul dagegmvas gaaCnia rigi upiratesobebisa, romelTa 

Soris aRsaniSnavia: jer erTi – mis safuZvelze SesaZlebeli xdeba, 
ganisazRvros warmoebis moqmedebis strategia; meore – is iZleva 
saSualebas, davadginoT warmoebis calkeuli funqciuri rgolis 
amocanebi samarketingo politikis dargSi, romlebic gamomdinare-
oben saerTo miznidan; mesame – gamomdinare komnurentebis SesaZ-



biznesis administrirebis safuZvlebi 

 

 394 

leblobebidan, strategiuli dagegmva iZleva saSualebas, ganvsaz-
RvroT mocemuli warmoebis Zlieri da susti mxareebi; meoTxe – 
strategiuli dagegmva iZleva saSualebas, ganisazRvos samarke-
tingo politikis alternatiuli variantebi. 

marketingis gegmebi SeiZleba diferencirebul iqnes ramdenime 
niSnis mixedviT: moqmedebis dros, moqmedebis masStabisa da SemuSa-

vebis meTodebis mixedviT (ix. nax. № 47). 
moqmedebis drois mixedviT, marketingis gegmebi iyofa: 
- moklevadian (erT wlamde); 
- saSualovadian (oridan xuT wlamde); 
- grZelvadian (xuTidan aT an TxuTmet wlamde) gegmebad. 
moklevadiani da saSualovadiani marketingis gegmebi imiT gan-

sxvavdeba grZelvadianisagan, rom isini warmogvidgebian ufro de-
talizebulad. maTSi aisaxeba calkeul produqciaze samarketingo 
strategiis miznebi, amocanebi, mosalodneli Sedegebi da sxva. ma-
Sin, rodesac xangrZlivi, anu grZelvadiani gegmebi SedarebiT zo-
gadi da prognostikuri maCveneblebis Semcvelia. 

moqmedebis masStabiT, marketingis gegmebi iyofa saxeobebad: 
- gegma ZiriTadi saxeobis produqciaze; 
- gegma mTlianad yvela saxeobis produqciaze. 
rogorc wesi, mwarmoeblebi iyeneben samarketingo gegmas yvela 

saxeobis produqciaze, radganac is iZleva saSualebas, ganisaz-
Rvros produqciis warmoebis misaRebi nomenklatura. 

 

 marketingis gegmebi 

moqmedebis 
droiT 

moqmedebis 
masStabiT 

SemuSavebis 
droiT 

moklevadiani ZiriTadi 
saxeobis 

produqciaze 

zemodan qvemoT 

saSualovadiani 

grZelvadiani yvela saxeobis 
produqciaze 

qvemodan zemoT 

 
 

nax. 47. marketingis gegmebis klasifikacia 
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marketingis gegmebis SemuSavebis procesSi gamoiyeneba ori meTo-
di: a) qvemodan zemoT; b)zemodan qvemoT. 

pirvel SemTxvevaSi, marketingis miznebi, strategia, danaxarjebi 
da sxva ganisazRvreba qvemodan mowodebuli informaciis safuZ-
velze, anu mis ZiriTad wyaros warmoadgens gamyidvelebis, reali-
zaciis ganyofilebis TanamSromlebis, marketingis samsaxuris mier 
mowodebuli monacemebi. qvemodan SemuSavebuli gegmebi aris ufro 
realisturi, isini dadebiTad zemoqmedeben koleqtivis moralur-
fsiqologiur klimatze (radgan koleqtivis urTierTdakavSirebu-
li rgolebi monawileoben maT DSemuSavebaSi). amasTan, warmoiSoba 
garkveuli siZneleebi am gegmebis koordinaciis procesSi. 

aRniSnuli saxeobis siZneleebs moklebulia gegmebi, romelTa Se-
muSaveba xdeba zemodan qvemoT. aRniSnul SemTxvevaSi, centralize-
bulad imarTeba samarketingo dagegmvis procesi, romelic emorCi-
leba centralizebul marTvasa da koordinacias. sawarmos adminis-
tracia gansazRvravs marketingis saerTo miznebsa da amocanebs, 
xolo funqciuri samsaxurebi – reklamas, marketings. 

am miznebidan gamomdinare, adgenen moqmedebis strategias. 
strategiulma dagegmvam unda uzrunveyos marketingisa da war-

moebis funqciuri samsaxurebis Sewonasworebuli moqmedeba. amis 
miRweva rTulia, radganac funqciuri samsaxurebis miznebi da amo-
canebi gansxvavdeba marketingis miznebisagan, rac xSir SemTxvevaSi 
iwvevs, maT Soris konfliqturi situaciis warmoSobas. ase, magali-
Tad: warmoebis funqciuri samsaxurebi miiswrafvian produqciis 
masobrivi warmoebisaken (warmoebis samsaxurebi); sawarmos stabi-
luri biujetisaken (safinanso samsaxuri); SezRuduli nomenklatu-
risaken (sakonstruqcio samsaxuri) da sxva. maSin, rodesac marke-
tingi moiTxovs produqciis nomenklaturis mudmiv cvlas, seriu-
lobis SezRudvas da sxva. 

aRniSnulidan gamomdinare, warmoebis xelmZRvanelobis mTavar 
mizans warmoadgens, Seamciros is winaaRmdegobani, romlebic war-
moiSoba samarketingo da sxva samsaxurebs Soris erToblivi gadaw-
yvetilebebis miRe-bis procesSi, amis miRweva ki SeiZleba: 

- problemis erToblivi ganxilviTa da qvedanayofebs Soris kon-
taqtis gafarToebis stimulirebiT; 

- im kadrebis SerCeviT, romlebic aerTianeben codnas marketin-
gsa da warmoebis sferoSi; 

- sxvadasxva funqciuri jgufebis SedgeniT, samarketingo poli-
tikis dargSi erTiani gadawyvetilebis miRebis mizniT. 

strategiuli dagegmva moicavs Svid urTierTdamakavSirebel 
etaps: 

1) biznesSi sawarmos miznebis gansazRvra; 2) strategiuli same-
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urneo qvedanayofebis Seqmna; 3) marketingis miznebis dadgena; 4) si-
tuaciuri analizi; 5) marketingis strategiis gansazRvra; 6) taqti-
kis realizacia; 7) dakvirveba Sedegebze. 

strategiuli dagegmvis logika warmodgenilia nax. 48-ze. 
strategiuli dagegmvis process erToblivad axorcieleben sa-

warmos xelmZRvaneloba da samarketingo samsaxuri. ganvixiloT 
strategiuli dagegmvis etapebi: 

 
biznesSi sawarmos amocanebis gansazRvra 

 

biznesSi sawarmos ZiriTad mizans warmoadgens iseTi saxeobis 
produqciis warmoeba, romelic saSualebas miscems mas, xangrZli-
vad daimkvidros adgili samomxmareblo bazarze. amdenad, bizneSi 
sawarmos miznis swor dadgenas, mis orientacias maRal samomxmareb-
lo Tvisebebis produqciis warmoebaze arsebiTi mniSvneloba aqvs. 
sawarmos miznis swori gansazRvris 

 sawarmoo miznebis gansazRvra 

strategiuli sameurneo qvedanayofebis Seqmna 

marketingis miznebis dadgena 

situaciuri analizi 

marketingis strategiis gansazRvra 

taqtikis realizacia 

dakvirveba Sedegebze 
 

nax. 48. strategiuli dagegmvis logika 

 

magaliTs warmoadgens korporacia (3m). misi warmoebis ZiriTad sa-
gans warmoadgens sawarmoo da samomxmareblo, sainformacio da 
eleqtronuli teqnologiebis Seqmna. amis paralerulad, is awarmo-
ebs iseT sxavadasxva profilis produqcias, rogoricaa: videokase-
tebi, videomagnitofonebi, qirurgiuli tanisamosi. amdenad, fir-
mis saqminoba moicavs ara marto teqnologiur gamokvlevebs, ara-
med farTo sawarmoo saqmianobasac, rac bunebrivia, qmnis karg wa-
namZRvrebs imisaTvis, rom man daimkvidros bazarze myari adgili 
ara marto mocemul momentSi, aramed momavalSic. 

mas Semdeg, rac dadgenilia warmoebis mizani, aucilebelia stra-
tegiuli sameurneo qvedanayofebis formireba. aRniSnuli struq-
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turuli erTeuli gulisxmobs im qvedanayofebs an ganyofilebebs, 
romlebic samarketingo strategiul gegmazea mocemuli bazris 
farglebSi. 

mocemuli strategiuli erTeuli warmoadgens marketingis stra-
tegiuli gegmis realizaciis ZiriTad mamoZravebels, amitom mis-
Tvis damaxasiaTebelia: orientacia konkretulobaze, zusti miz-
nobrivi bazari, resursebze kontroli da sakuTari strategia. 

strategiuli sameurneo qvedanayofebis koncefcia pirvelad Se-
muSavebuli iyo 1971 wels firma `makkinsis~ mier kompania `jeneral 
eleqtrikisaTvis~. am periodSi am kompaniam TavisTvis Seqmna 30-mde 
strategiuli sameurneo qvedanayofi. 

 
marketingis miznebis dadgena 

 

yvela strategiulma sameurneo qvedanayofma unda daadginos sa-
marke-tingo saqminobis miznebi. isini SeiZleba aisaxos, rogorc ra-
odenobriv (realizaciis moculoba, mogebis zrdis procenti da 
sxva), aseve xarisxobriv (inovaciuroba, saxeoba da sxva) maxasiaTeb-
lebSi. 

sawarmos, samarketingo mizani aerTianebs, rogorc raodenobriv, 
ise xarisxobriv maCveneblebs. gamocdileba cxadyofs, rom im sawar-
moebSi, romlebic uSveben samrewvelo daniSnulebis produqcias, 
umTavres samarketingo miznebs Seadgens mogebis zrda, realizaci-
is stimulireba, optimaluri fasis dadgena, momxmareblis sagnebi-
saTvis ki - mogebis zrda, realizaciis stimulireba, produqciis 
asortimentis cvla da sxva. 

 
situaciis analizi 

 

situaciis analizis procesSi firma gansazRvravs marketingis 
Sesa-leblobebs da im problemebs, romlebsac is SeiZleba waawydes 
samarke-tingo politikis dargSi. 

situaciuri analizi (Sinagani revizia) tardeba weliwadSi orjer 
da misi mizania, Seadginos erTgvari `fotografia~. firmis samarke-
tingo saqmianobis situaciuri analizis mizania: Catarebuli samu-
Saoebis Sefaseba, warmatebebisa Tu warumateblobis mizezebis dad-
gena, momuSaveTa kompetenturobis Sefaseba da maTi saqmianobis 
efeqtianobis gansazRvra. 

analizis procesSi unda Seswavlil iqnes: sasaqonlo bazrebi; 
momxmareblebi; konkurentebi; gare atmosfero; marketingis mizne-
bi da programa; programis uzrunveyofis done; saqoneli; faswar-
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moqmna; saqonelmimoqceva; gasaReba; reklama. 
bazrebis analizis procesSi unda dadgindes: romel bazarze ga-

dis saqoneli; gasvlis moculoba; ganviTarebis prognozi. 
momxmareblis analizi moicavs: damokidebuleba saqonlisadmi; 

Sesyidvis prognozebs da mosalodnel masStabebs. 
konkurentebis Seswavlis procesSi – vin aris ZiriTadi konku-

renti; konkurentis formebi; konkurentis xvedriTi wili bazarze; 
konkurentuli brZolis meTodebi; konkurentebis ganviTarebis 
perspeqtivebi. 

gare samyaros Seswavla moicavs: mecnierebisa da teqnikis cvlis 
tendenciebs; ekonomikur faqtorebs; situacias qveynis politikaSi 
da ekonomikaSi; kanomdeblobis cvlas. 

marketingis miznebi moicavs: moklevadiani da grZelvadiani perspeq-
tivis analizs; produqciis warmoebisa da moxmarebis dabalansebas. 

marketingis programis kvlevis procesSi unda gairkves: firmis 
saerTo strategia; marketingis miznis miRwevis albaToba; miznis 
miRwevis saSualebaTa analizi. 

saqonlis analizi moicavs: misi cxovrebis ciklis Seswavlas; bazre-
bisa da regionebis mixedviT, konkurentunarianobas; asortimentul 
politikas, warmoebidan saqonlis moxsnas da mizezebis dadgenas. 

faswarmoqmnis analizisas unda gaviTvaliswinoT: ramdenad asa-
xavs fasi warmoebis danaxarjebs; fasebis cvlilebis tendencia; re-
aqcia konkurentebis mier fasebis cvlaze. 

saqonelmimoqcevis kontroli moicavs: transportirebis siste-
mis ana-lizs; sawyobebisa da sabiTumo bazrebis saqmianobis Seswav-
las; saqonel-mimoqcevaze danaxarjebis dadgenas. 

reklamis analizisaTvis unda Seiswavlon: reklamis mizani, saSua-
lebebi; zemoqmedebis done; aqtiuroba; ukugeba. 

marketingis strategiis gansazRvra gulisxmobs miznobrivi baz-
ris dakmayofilebis mizniT marketingis struqturis formirebas. 

marketingis struqtura orientirebuli unda iyos iseT ZiriTad 
elementebze, rogoricaa: produqciis dagegmva, gasaReba, moZraoba, 
fasi, amdenad, yvela am elementis mimarT, unda SemuSavdes indivi-
dualuri strategia. 

marketingis strategia unda iyos maqsimalurad gasagebi. ase, ma-
galiTad: axali produqciis strategiis dagegmva unda iTvaliswi-
nebdes sawarmoo da droiT grafikebs, pasuxismgeblebs, produqci-
is moZraobis uzrunvel-yofas da sxva. 

strategiis dadgenis procesSi sasurvelia, arsebobdes ori an 
meti varianti. ase, magaliTad: sawarmos produqciis bazarze xved-
riTi wilis gadideba SeiZleba miRweul iqnes ramdenime gziT: rek-
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lamis intensivobis zrdiT, axali modelebis SemoRebiT, gasaRebis 
masStabebiT da sxva. yvela alternatiuli varianti marketologs 
aZlevs misi SemoqmedebiTad ganviTarebis saSualebas. 

strategiuli dagegmva metad rTuli procesia, amitomac ganvi-
Tarebul qveynebSi gamoiyeneba strategiuli dagegmvis mravali me-
Todi. ganvixiloT zogierTi maTgani: 

saqoneli- bazris matricis Sedgena: 
aRniSnuli saxeobis matrica gulisxmobs produqciis gasaRe-

bis zrdis mizniT oTxi ZiriTadi amocanis gadawyvetas: bazarze 
SeRwevas, bazris ganviTarebas, saqonlis SemuSavebasa da diversifi-

kacias (ix. nax. №49). 
bazarze SeRweva aris efeqtiani im SemTxvevaSi, rodesac bazari 

izrdeba an ar aris. aRniSnuli saxeobis bazarze SeRweva iZleva 
produqciis farTo gasaRebis, firmis damkvidrebis, axal momxmare-
belTa SeZenis saSualebas. 

bazris ganviTarebis kritika gamarTlebulia im SemTxvevaSi, Tu fir-
ma cdilobs, gazardos produqciis warmoeba. amdenad, rac ufro far-
Toa bazris CarCoebi, miT ufro didia realizaciis SesaZleblobani. 
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nax. 49. saqoneli/bazris matrica 

 

saqonlis SemuSavebis strategia gamoiyeneba maSin, rodesac fir-
mam ukve daimkvidra adgili bazarze, kargad aris cnobili misi sa-
firmo niSani da amdenad, am niSniT SeiZleba iyos realizebuli ne-
bismieri saxeobis axali saqoneli. 

diversifikaciis strategia gulisxmobs, rom firma aqtiurad 
amuSavebs produqciis axal modifikaciebs axali bazrebis dasap-
yrobad. aRniSnul SemTxvevaSi produqciis gasaRebis, ganawilebis, 
winsvlis strategia mTlianad unda ganaxldes. 

sayuradReboa `boston konsalting grup~-is[86,c.140]. mier Sedge-
nili matrica, romelic kompaniebs aZlevs saSualebas, moaxdinon 
misi pro-duqciis klasifikacia bazarze mdgomareobis mixedviT. 

matrica moicavs oTxi jgufis produqcias, TiToeuls aqvs gan-
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sazRvruli pirobiTi mikuTvneba: esenia: `varskvlavi~, `mewveli 
Zroxa~, `Znelad aRsazrdeli bavSvi~, `ZaRlebi~. amdenad, produq-
cia unda miekuTvnos erT-erT jgufs, ris mixedviTac ganisazRvre-
ba strategia bazarze. 

`varskvlavi~ - am jgufSi Sedis is produqcia, romelic bazarze 
kargad damkvidrda. igi gvevlineba erTgvari lideris rolSi. axasi-
aTebs maRali xvedriTi wili. aRniSnulidan gamomdinare, strategi-
ul mizans warmoadgens SenarCunebul iqnes bazarze produqciis 
mdgomareoba. `var-sklavis~ tipis produqcia iZleva mniSvnelovan 
mogebas, amasTan, moiTxovs arsebiT danaxarjebs. produqciis mdgo-
mareobis SenarCuneba SesaZlebelia fasebis daweviT, reklamis mo-
culobis zrdiT da sxva RoniZiebebis gatarebiT. 

`mewveli Zroxa~ - am jgufSi Sedis produqcia, romelic maRali 
xvedriTi wiliT xasiaTdeba bazarze, gasaReba SefardebiT stabi-
luria, ris gamoc xasiaTdeba mogebiT. firmis samarketingo stra-
tegia igeba reklamaze, periodulad fasebis dawevaze, gasaRebis 
wyaroebis SenarCunebaze. 

`Znelad aRsazrdeli bavSvi~ - xasiaTdeba bazarze zemoqmedebis 
dabali doniT, dabali xvedriTi wiliT, gasaRebis sferoSi wamyvani 
adgili uWiravs konkurentebs. aRniSnulidan gamomdinare, bazris 
SenarCunebisaTvis, an misi gafarToebisaTvis aucilebelia safuZ-
vliani kapitaldabandebani. kompaniam unda miiRos gadawyvetileba 
am kapitaldabandebaTa mizanSewonilobis Sesaxeb. unda dazustdes, 
gaafarTovos Tu ara man produqciis winsvlis danaxarjebi, gasaRe-
bis wyaroebi, daiwios fasebi, Tu saerTod, datovos bazari. amde-
nad, strategia damokidebulia imaze, Tu ramdenad gamarTlebulia 
mocemuli saxeobis danaxarjebi. 

`ZaRli~ - produqcia xasiaTdeba gasaRebis dabali doniT, moce-
muli saxeobis produqcia ar aris popularuli, mniSvnelovnad Ca-
morCeba konkurentebs, misTvis damaxasiaTebelia didi danaxarjebi. 
aRniSnul SemTxvevaSi kompania unda Seecados an gavides speciali-
zebul bazarze an saerTod, datovos igi. 

zemoT aRniSnuli meTodebi warmoadgenen strategiuli dagegmvis 
erT-erT nawils da ara mTlianad strategiuli dagegmvis process. 

taqtika warmoadgens marketingis strategiis realizaciis miz-
niT gan-xorcielebul konkretul moqmedebas. 

is ori ZiriTadi momenti taqtikur svlaSi, romelic gansaz-
Rvravs samarketingo saqmianobas, aris: kapitaldabandebani da sa-
marketingo moqmedebis ganxorcielebis dro. 

danaxarjebi SeiZleba warmoebul iqnes: SekveTebis damuSavebi-
saTvis da maTi miRebisaTvis. 
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SekveTebis miRebis danaxarjebSi Sedis: reklamis, propagandis saSu-
alebebze danaxarjebi. am danaxarjebze bevrad aris damokidebuli mo-
gebis zrda, samarketingo saqmianobis efeqtianobis amaRleba. 

taqtikis meore mniSvnelovani momenti aris samarketingo opera-
ciebis Tanmimdevrobis dadgena droSi. aq unda sworad ganisazRvos: 
rodis unda iqnes Seyvanili saqoneli bazarze; rodis aris bazari 
amisaTvis mzad; rogoria am dros konkurentebis strategia da sxva. 
amdenad, samarketingo SesaZleblobani SezRudulia droSi da ami-
tom kompaniis moqmedebis strategia aucileblad unda iTvaliswi-
nebdes am Taviseburebas. 

Sedegebze dakvirveba moicavs strategiuli dagegmvis faqtiuri 
da sagegmo Sedegebis Sedarebas. Tu faqtiuri monacemebi gansxvav-
deba sagegmosagan, unda iqnes miRebuli saWiro zomebi samarketin-
go politikis im sferoebSi, romelic gansazRvravs am CamorCenas. 
strategiuli dagegmvis procesSi gansakuTrebuli efeqtianobiT 
xasiaTdeba am kompaniebis moqmedeba, romlebic winaswar gansaz-
Rvraven Tu sad, gegmis romel nawilSi aris mosalodneli garRveva 
da winaswar adgenen kontrzomebs am siZneleebis dasaZlevad. 

 

XIV.5. marketingi msoflio bazarze 
 

saerTaSoriso marketingi aris marketingis gansakuTrebuli sfe-
ro, romlis formebi da masStabebi gacilebiT rTulia, vidre misi 
organizacia mikroekonomikur doneze. nebismieri sawarmo, rome-
lic eweva bizness, saboloo jamSi, orientacias iRebs sagareo ba-
zarze, produqciis gasaRebaze sazRvargareT, rac met Zalisxmevas 
moiTxovs, vidre am procesebis organizacia qveynis SigniT. saerTa-
Soriso marketings iseve, rogorc bizness gaaCnia Tavisi specifika 
da Taviseburebani. igi xasiaTdeba ufro rTuli organizaciuli 
sqemebiT. imisaTvis, rom gaviazroT es Taviseburebani, ganvixiloT 
konkretuli magaliTi, 1884 wels poloneli emigrantis mier in-
glisSi organizebuli savaWro sawarmoo `marqs end spenseri~ da mi-

si samarketingo problemebi [75,c.585]. 

am firmis londonis univermaRi `marbl arC-i~ Setanilia ginesis 
rekordebis wignSi, rogorc maRazia, romelsac gaaCnia maqsimaluri 
amo-nagebi farTis erT kvadratul metrze. unda aRiniSnos, rom da-
arsebis dRidan firmis vaWrobis filosofia ar Secvlila misi Ziri-
Tadi savaWro segmenti iyo da aris iaffasiani teqstiluri nawarmi, 
romelic imdenad popularulia did britaneTSi, rom firma TiT-
qmis ar xarjavs Tanxebs reklamaze. misi warmatebis sawindari iyo 
da aris tradicia, romelic Camoyalibda safirmo maRaziebSi – es 
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aris orientacia didi britaneTis mosaxleobis erovnul grZnobeb-
ze. firmis siamayis sagani aris is, rom misi saqonlis 90% damzade-
bulia britaneTis kompaniis mier. didi bri-taneTis evropis sabWo-
Si Sesvlis Semdeg mas saSualeba mieca gaetana Tavisi saqoneli saz-
RvargareT. amis karg SesaZleblobas iZleoda sa-bWoSi gaerTiane-
buli qveynebis xelSekruleba saxelmwifos baJis gareSe vaWrobis 
Sesaxeb. TiTqmis 18 Tve dasWirdaT mis specialistebs imisaTvis, 
rom SeeqmnaT maRaziaTa qseli parizsa da briuselSi, amasTan, fir-
mis winaSe dadga axali rigis problemebi. ase, magaliTad: specia-
listTa daskvnebSi mieTiTa, rom frangi qalebi atareben samoss, 
romelic erTi zomis ufro mcires STabeWdilebas qmnis, vidre – in-
gliselebis. frangebi upiratesobas aniWeben ufro grZel qvedaka-
bas, vidre – ingliselebi. frangi qalebis yoveldRiur cxovrebaSi 
dominirebda Sarvali. yvela zemoT CamoTvlili Tavisebureba qmni-
da damatebiT siZneleebs momara-geba-gasaRebis saqmeSi. amitomac 
iyo, rom firmis gamoCena frangul bazarze sawyis periodSi waruma-
teblad aRmoCnda, radgan orientacia aRebuli iyo mis popularoba-
ze inglisSi, ris gamoc praqtikulad ar Catarebula farTo sarek-
lamo kompania. am winaaRmdegobaTa daZlevis Semdgom, SesaZlebeli 
gaxda gasaRebis zrda da mogebis gadideba. arc is aris gasakviri, 
rom firmis maRaziebis pirveli klientebi safrangeTsa da belgiaSi 
aRmoCndnen am qveynebSi mcxovrebi is ingliselebi, romelTac ufro 
patriotuli grZnobebi amoZravebdaT, vidre sagnebis SeZenis su-
rvili. 

kanadis bazris aTvisebis procesSi firma iRebda orientacias 
imaze, rom is ufro axlos aris inglisTan, vidre – zogadad evropu-
li. amasTan, kanadaSi vaWrobis stili aRmoCnda gansxvavebuli. kana-
delebs ar uyvarT feradi tanisamosi da aseTive reklama, maTi maRa-
ziebi gamoirCeva mdidari interieriT. am faqtorebis gaTvaliswi-
nebiT, firmam ukve 1979 wels miiRo umniSvnelo mogeba. aqedan ga-
momdinare `marks end spenserma~ gaakeTa daskvna inglisuri vaWro-
bis stilis brma gadatanis miuReblobis Sesaxeb amerikul bazarze. 
mogvianebiT, 1988 wels firma gavida aSS-s bazarze da Seisyida 16-
sarTuliani savaWro centri `kingzi~, niu-jersis centrSi, sadac 
man mniSvnelovnad Sekveca vaWrobis organizaciis masStabebi, Seam-
cira momuSave Stati, Secvala vitrinaJi, daiwyo eqvskviriani gayid-
vebi erTkvirianis nacvlad. amis gamo realizaciis donem aiwia. 

zemoT moyvanili magaliTi aRwers im samarketingo problemis na-
wils, romelic SeiZleba gaCndes saerTaSoriso biznesSi. miuxeda-
vad imisa, rom gansaxilveli firmis gasvlas saerTaSoriso doneze 
win uZRoda si-Rrmiseuli gamokvlevebi, is mainc waawyda sirTule-
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ebs bazris aTvisebis procesSi. aqedan gamomdinare, marketingis sa-
erTo principebs ar gaaCniaT specifika saerTaSoriso arenaze. sa-
gareo bazrebis gansxvavebas mivyavarT iqamde, rom specialistebi 
jerovnad ver afaseben maT seriozulobas. `marqs end spenserma~ sa-
gareo bazarze ver gaiTvaliswina iseTi faqtorebi rogoricaa: baz-
ris segmenti, saqonlis asortimentis SerCeva, reklamis kompaniis 
aucilebloba, gasaRebis specifika da sxva. 

sazRvargareTis bazris potencialis winaswari analizis mniSvne-
lobaze zemoT iTqva. amasTan, iyo warmodgenili analizis meTode-
bi. meTodSi Cven vgulisxmobT im instruments, romelic mogvcems 
samomxmareblo bazris swori SerCevis saSualebas. 

analizi unda daiwyos qveynis Sida bazris saerTo potenciis gan-
saz-RvriT. am mizniT gamoiyeneba mravali meTodi. ukanaskneli ga-
moiyeneba nacionalur ekonomikur dagegmvaSi resursebis im raode-
nobis gansazRvrisaTvis, romelTac dargebi xarjaven produqciis 
gamoSvebaze. aRniSnuli sqema misaRebia dargebis urTierTdamoki-
debulebis gansazRvrisTvisac. matricas gaaCnia Wadrakuli balan-
sis saxe, sadac warmodgenilia vertikalurad is dargebi, romlebic 
awarmoeben nedleuls, xolo horizontalurad, romlebic moixma-
ren mas. ase, magaliTad: liTonis warmoeba ganixileba, rogorc sa-
fuZveli: saavtomobilo warmoebisaTvis, saxelmwifo moxmarebisaT-
vis, sazRvragareT eqsportisaTvis da sxva. mTel rig qveynebSi cal-
keuli saxeobis produqciaze aseTi tipis balansebi qve-yndeba spe-
cialur presaSi. Tu SevadarebT maT ekonomikur prognozebs, war-
moebis cvlilebebis gegmas konkretul dargSi, SesaZlebeli gaxde-
ba davadginoT mocuemuli tipis produqciisTvis gasaRebis mocu-
loba. amasTan, unda aRiniSnos, rom am meTods gaaCnia naklovani mxa-
reebic: 1) mTeli rigi qveynebisaTvis aseTi monacemebi aris arazus-
ti, daaxloebiTi: 2) sakamaToa isic, rom am cxrilSi warmodgenil 
resursebsa da dargebs Soris damokidebulebis dinamika iyos obi-
eqturi: 3) cxrilebi, rogorc wesi, dgeba ramdenime wliT ufro ad-
re, vidre – qveyndeba. 

meore etapze aucilebelia, SeviswavloT realizaciis moculo-
bis SesaZleblobebi gare bazarze (SesaZlebel, potenciur qveyneb-
Si). gasaRebis moculoba erT konkretul qveyanaSi SeiZleba damoki-
debuli iyos imave pirobebze, razec sxva qveyanaSi. magaliTad: 2012-
2018 wlebSi iaponiaSi Saqarsa da xorcze moTxovnilebis zrda damo-
kidebuli iyo mosaxleobis realuri Semosavlebis gadidebaze. am-
denad, aucilebelia Segrovdes monacemebi produqciis gasaRebis 
saorientacio qveynebSi, erToblivi produqtis xvedriTi wilis Se-
saxeb mosaxleobis erT sulze. meore etapze mizanSewonilia, gani-
sazRvros wrfivi damokidebuleba qveynis mixedviT moTxovnis 
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zrdasa da mosaxleobis Semosavlebs Soris. Cvens konkretul Sem-

TxvevaSi SeiZleba aigos Semdegi tipis diagrama №1. 
 

diagrama №1. 
erToblivi erovnuli produqti da Saqris 
moxmareba msoflios qveynebSi (2012-2018w.) 
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am meTodis gamoyeneba saSualebas iZleva, ganisazRvros mocemu-
li saxeobis produqciis mimarT moTxovnasa da erTobliv sazoga-
doebriv produqts Soris sakmaod mdgradi damokidebuleba. amas-
Tan, rigi qveynebisaTvis es monacemebic pirobiTia, radgan moxmare-
baze mosaxleobis msyidvelobiTi unarianobis garda, zemoqmedebs 
sxva faqtorebic. SveicariaSi avtomobilebze moTxovna ufro daba-
lia, vidre mosaxleobis msyidvelobiTi unarianoba. es ganpirobe-
bulia qalaqebis infrastruqturisa da Sidasaqalaqo transportis 
ganviTarebis maRali doniT. 

meore problema aris gansxvavebuli meTodis statikuroba. praq-
tikaze fasebis cvla iwvevs moxmarebis struqturis cvlas. amasTan, 
Cven Sem-TxvevaSi aRebulia konkretuli saanalizo periodi aris 
ara drois is intervali, romelzec viRebT produqciis gasaRebaze 
orientacias. 

metadre sasargebloa gasaRebis prognozireba droiTi mwkrivis 
safuZvelze. msoflios qveynebSi konkretuli saxeobis produqciis 
gasaReba drois intervalSi xasiaTdeba garkveuli tendenciiT. Tu 
gagvaCnia drois intervalisaTvis mocemuli saxeobis produqciis 
gasaRebis monacemebi konkretuli qveynebisaTvis, SegviZlia, ava-

goT moTxovnis cvlilebis diagrama №2. 
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diagrama №2. 
2012-2018 wlebSi aSS-Si erT sul mosaxleze 
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Tu movaxdenT am da wina diagramebis kombinirebul analizss, 

mogvecema saSualeba, ganvsazRvroT moTxovnilebis cvlis tenden-
cia mocemuli saxeobis produqciaze calkeuli qveynebis mixedviT. 

moTxovnis prognozirebis sakmaod gavrcelebul saSualebas war-
moadgens ukanasknelis elastiurobis gansazRvra, anu moTxovnis 
procentis Tanafardobis dadgena Semosavlis procentis mimarTe-
baSi, dadgenili saxeobis produqciaze fiqsirebuli drois inter-
valSi. Tu mocemuli maCvenebeli aRemateba erTs, maSin moTxovna 
produqciaze elastiuria. am SemTxvevaSi SesaZlebelia, gavzardoT 
gasaRebis procenti, romelic ufro maRalia, vidre mosaxleobis 
realuri Semosavlis zrda. Tu es maCvenebeli naklebia erTze, moT-
xovna araelastiuria, anu SesaZlebelia SevamciroT gasaRebis pro-
centi, romelic ufro dabalia mosaxleobis realuri Semosavlis 
zrdis procentze. ase, magaliTad, Tu elastiurobis maCvenebeli 
1,5 tolia, es niSnavs, rom mosaxleobis Semosavlis 1 procentiT 
cvla gamoiwvevs konkretuli saxeobis produqciaze moTxovnis 1,5 
procentis cvlilebas. amasTan, meTodsac axlavs bevri pirobiToba. 
ase, magaliTad: amerikelebi xarjaven TavianTi Semosavlis nakleb 
procents kvebis produqtebis SesaZenad, vidre – samxreT koreele-
bi, magram es srulebiT ar niSnavs imas, rom maT ar gaaCniaT Tanabari 
moTxovnebi kvebis produqciaze. yovelive es gamomdinareobs sao-
jaxo biujetis danawilebis am qveynebSi miRebuli sistemebidan, ris 
gamoc amerikelebi met Tanxebs xarjaven sxva sagnebze. igivea ita-
liaSi, sadac xilisa da bostneulis moxmarebis done gacilebiT ma-
Ralia, vidre – norvegiaSi, magram saSualo norvegielis cxovrebis 
done gacilebiT aRemateba saSualo italielisas. 
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moTxovnis Seswavlis TvalsazrisiT, metad efeqtiania regresu-
li analizis meTodis gamoyeneba. am meTodis mecnieruli gaSuqeba 
sakmaod farTod aris warmodgenili specializebul literatura-
Si. Tu Cven ganvsazRvravT am damokidebulebas, romelic arsebobs 
moTxovnasa da masze moqmed faqtorebs Soris, SeiZleba aigos reg-
resia, maxasiaTebeli im dokumentebisa, romelic or Sesaswavl mov-
lenas Soris arsebobs, an davadginoT, ra Sedegebamde migviyvans di-
namikaSi maTi cvla. 

moTxovnis analizis Semdgom aucilebelia, SeviswavloT Cven 
xelT arsebuli rezervebi. zemoT aRwerili meTodebi gviqmnian 
warmodgenas bazris arsebul potencialze. aseTi saerTo Sefasebis 
procesSi kompaniam aucilebelia, gansazRvros Tavis strategia 
konkretuli bazris mimarT, anu SevafasoT kompaniis tvirTbrunvis 
gadidebis an Semcirebis SesaZleblobani konkretul bazarze, rac 
iZleva ukanasknelis masStabebis gafarToebis an piriqiT, Semcire-
bis SesaZleblobas. yovel qveyanas konkretuli produqciis gasa-
Rebis TvalsazrisiT, gaaCnia Taviseburebani. aucilebeli xdeba 
qveynisaTvis marketingis individualuri programis SemuSaveba. ma-
galiTad: Sokoladis mwarmoebeli kompania `nestle~ wa-awyda seri-
ozul siZneleebs produqciis realizaciisas amerikaSi, rac ganpi-
robebuli iyo imiT, rom amerikelebi did yuradRebas uTmoben kve-
bis produqtebis kaloriulobas da adamianis janmrTelobaze mis 
zemoqmedebas. miuxedavad amisa, mcire droSi Catarda energiuli sa-
reklamo kompania, sadac aqcenti gadatanili iyo Sokoladze, ro-
gorc sportsmenebisaTvis saimedo energomatarebelze. samxreTis 
qveynebs kompaniam SesTavaza Znelad lRobadi Sokoladis ramdenime 
saxeoba. iaponiaSi, sadac samomxmareblo bazari sakmaod sruli aR-
moCnda. kompania iZulebuli gaxda SeeZina erToblivi sawarmoo nam-
cxvrebis mwarmoebel iaponur firma `kit-ket~-Tan, romelic am qve-

yanaSi maRali reitingiT xasiaTdeboda. [134,c.14]. zemoT moyvanili 
magaliTebi, naTlad metyvelebs imaze, rom yvela qveyanas misi naci-
onaluri Tu geografiuli strategia axlavs. 

mas Semdeg, rac dadgenilia bazrebis SesaZleblobani da Tavise-
burebani, aucilebelia, konkretuli firmisaTvis ganisazRvros sa-
marketingo politika produqciis warmoebis sferoSi, romlis Zi-
riTadi principebi SeiZleba diferencirebuli iqnes Semdegnairad: 

1) samomxmareblo bazarze gaiyideba is, rasac vawarmoebT; 
2) vawarmoebT imas, ris realizaciasac vaxdenT; 
3) sazRvargareTis momxmareblis moTxovnaTa Sesabamisad, vax-

denT Cven mier warmoebuli produqciis modifikacias. 
es CamonaTvali iZleva SesaZleblobas, rom sworad SeirCes gasa-
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Rebis bazari da produqcia. 
ganvixiloT pirveli principi – `vyidiT imas, rasac vawarmoebT~ 

sa-zRvargareTi mravali firma produqciis realizacias awarmoebs 
sakmaod pasiurad. es ganpirobebulia, upirvels yovlisa, informa-
ciis simciriT da misi damuSavebis dabali doniT. informacia moi-
poveba mravali arxiT, iseTebiT, rogoricaa: profesiul Jurnaleb-
Si moTavsebuli produqciis nimuSebi, arsebuli qveynis reklama, 
sazRvargareTidan Camotanili nimuSebis demonstrireba, da sxva. am 
procesSi muSaoben firmis specialuri agentebi, romlebic awarmo-
eben mocemul bazarze `momavlis~ produqciis analogebis moZiebas. 
rogorc wesi, firma cdilobs, SeinarCunos Sinagan bazarze arsebu-
li moZvelebuli produqcia, an gamoaaSkaravos informacia pro-
duqciis sxva qveynebSi arsebuli analogebis Sesaxeb, rac Sedis mis 
strategiul interesebSi. aseT SemTxvevaSi, firmam SeiZleba gazar-
dos im, produqciis warmoeba, romelic SesaZlebelia, gafarTovdes 
qveynis Sida bazarze an ganixilos sazRvargareTis bazrebis im seg-
mentebis aRmoCenis sakiTxi, romelic iZleva analogiuri produq-
ciis im efeqturi realizaciis saSualebas, amis kargi magaliTia 
amerikaSi `burbanos~ (simindis viskis) realizacia. 

is mciredi firmebi, romlebic moqmedeben ganviTarebul qveyneb-
Si, xSirad gaurbian am qveynebis bazarze adaptirebul produqciis 
modernizacias, radgan es damatebiT xarjebTan aris dakavSirebu-
li. ase, magaliTad: amerikis eleqtromowyobilobis warmoebaSi ga-
moiyeneba dsT-s qveynebisaTvis misaRebi denis Zabva, miuxedavad ami-
sa, es produqcia warmatebiT ganicdis realizacias am qveynebSi, xo-
lo momxmareblis winaSe dgeba modernizaciis sakiTxi. 

produqciis standartizacia sasargeblod SeiZleba CaiTvalos 
firmisaTvis imis miuxedavad, warmoadgens is eqsportiors, Tu gaaC-
nia sazRvargareT sakuTari sawarmoo baza rogorc wesi, standar-
tizacia xorcieldeba sakuTari qveynis bazarze gamocdilebis mi-
Rebis safuZvelze, ramdenadac es gamocdileba (danaxarjebi pro-
duqciis warmoebaze, reklama, bazarze gatana) am teritoriebze uk-
ve aprobirebulia. amasTan, unda aRiniSnos, rom arsebobs gamocdi-
lebis iseTi analogiebic, rodesac firmam, SesaZlebelia, produq-
ciis standartizacia daiwyo sazRvargareTis sawarmoo bazidan. 
amis kargi magaliTia firma `marsis~ mier warmoebuli katebis sakve-
bi `viskasi~, romlis warmoeba am firmam ara amerikaSi, aramed saz-
RvargareT daiwyo da Semdgom gaavrcela msoflioSi. 

meore principia – `vawarmoebT imas, rasac vyidiT~. zemoT gan-
xorcielebuli principis mimdevar firmebSi, rogorc wesi, meneje-
rebi svamen kiTxvas: `saWiroa ki produqciis nawilis realizacia 
sazRvargareT~? an `romel qveynebSi SegviZlia gavitanoT sakuTari 
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produqcia~? amdenad, aq produqcia ganixileba, rogorc konstan-
ta, xolo qveynebi, rogorc cvladi sidideebi. Cven vecdebiT ganvi-
xiloT is SemTxvevac, rodesac konstantad aRebulia qveyana, xolo 
cvlad sidided gvevlineba produqcia, anu ismis kiTxva imis Sesa-
xeb, Tu risi gayidva SegviZlia mocemul qveyanaSi. rig SemTxvevaSi, 
mocemuli qveynis bazarze firmebi cdiloben gasvlas ukanasknelis 
bazris moculobis (Tavisi xvedriTi wilis zrdis) SesaZleblobebis 
gaTvaliswinebiT. garda aRniSnulisa, firmis sagareo bazarze gas-
vla SesaZlebelia, ganpirobebuli iyos qveynis SigniT arsebuli 
arastabiluri mdgomareobiTac. ase, magaliTad: germanuli firma 
`henkeli~ wlebis ganmavlobaSi axdenda Tavisi kapitalis dabande-
bas amerikis sxvadasxva dargebSi, imis gamo, rom am periodSi germa-

niis ekonomika stagnaciis pirobebSi imyofeboda. [212,p.11]. 

momxmareblis moTxovnaTa esoden sruli gaTvaliswineba ar niS-
navs imas, rom firma uars ambobs standartizaciaze. piriqiT mas Se-
uZlia, ganaxorcielos msoflios bazarebis gamokvlevebi im miz-
niT, rom moaxdinos sakuTari produqciis adaptacia konkretuli 
segmentis farglebSi. amis naTeli magaliTia firma `qenonis~ mier 
Seqmnili ocdaTxuTmetmilimetriani fotoobieqtivi. imis nac-
vlad, rom am firmas gaetana es produqcia msoflio bazarze, man is 
piriqiT, miusadaga ama Tu im bazris segmentebs, anu moaxdina modi-
fikacia. 

mesame principis Tanaxmad, firma irCevs strategias, romelic 
orientirebulia myidvelebze. Tu man ar miusadaga Tavisi produq-
ciis standartebi msoflio bazris moTxovnebs, rac miiReba pro-
duqciis modifikaciiT, SesaZlebelia daeces gasaReba, miTumetes, 
Tu arsebobs iseTi konkurentebi, romlebic xSirad iyeneben ganax-
lebuli produqciis ba-zarze gatanis meqanizms. modifikaciaSi 
Cven vgulisxmobT erTgvarovani produqciis Tanmimdevrul gamoS-
vebas. magaliTad, warmoeba, romelic uSvebs eleqtronul sabeWd 
manqanas, Tanmimdevrulad SesaZlebelia gadavides meqanikur an 
kompiuterul sabeWd mowyobilobaze. rasakvirvelia, aRniSnul Sem-
TxvevaSi mas gauWirdeba sabuRavis gamoSvebaze gadasvla, radgan 
ukanaskneli ar Sedis mocemuli firmis kompetenciaSi. 

produqciis modifikacia aris urTulesi procesi, romelic teq-
nikuri siaxleebis codnasTan erTad maTze moqmedi msoflio faq-
torebis gaTvaliswinebasac gulisxmobs. am faqtorebSi aucilebe-
lia, gaviTvaliwinoT iseTebi, rogoricaa: qeynebis samarTlebrivi, 
kulturuli, ekonomikuri da sxva Taviseburebani. ganvixiloT Ti-
Toeuli maTganis zemoqmedeba produqciis modifikaciaze. 

samarTlebrivi faqtori aris yvelaze mniSvnelovani, romelic 



marketingi, rogorc biznesis filosofia    

 409 

garkveul moTxovnebs uyenebs mwarmoeblebs. calkeul qveynebSi 
produqciis standartebisadmi wayenebuli moTxovnebi icvleba did 
diapazonSi. amasTan, yvela isini orientirebulia am qveynebis mo-
saxleobis dacvaze. magaliTad: aSS-Si Setanili produqtebi unda 
Sesabamebodes ekologiurad sufTa standartebs, an avtomobilebis 
gamonabolqvi unda pasuxobdes am qveynebSi dadgenil normebs. am-
denad, firma ver SeaRwevs am bazarze, vidre ar daakmayofilebs misi 
standartis moTxovnebs. 

rodesac samarTlebrivi normebi ama Tu im qveyanaSi gacilebiT uf-
ro dabalia vidre mwarmoebelSi, firmebi, rogorc wesi, ar ewevian 
produqciis modifikacias. amasTan, maT ar SeuZliaT angariSi ar gau-
wion im garemoebas, rom am bazarze SeiZleba SeaRwios maRali xarisxis 
produqciamac, romelic daipyrobs bazris mniSvnelovan segments. 

modifikaciis sawinaaRmdego faqtorad SeiZleba CaiTvalos qve-
yanaSi miRebuli sakanonmdeblo normebi, romlebic pirdapir iri-
bad zRudaven ucxouri produqciis Sesvlas misi samomxmareblo Si-
da bazris dacvis mizniT. calkeul qveyanaSi am mizeziT rTuli an 
SeuZlebeli xdeba produqciis SeRweva. 

momxmareblis qcevis dinamika rTulia, amitomac Znelia, gavceT 
pasuxi kiTxvas: iqneba Tu ara dadebiTad miRebuli esa Tu is pro-
duqti sazRvargareTis bazarze? am kiTxvaze pasuxis gacema SesaZ-
lebelia mxolod im SemTxvevaSi, Tu kargad aris Seswavlili mosax-
leobis kulturul TaviseburebaTa dinamika. rogorc praqtika 
cxadyofs, sxvadasxva qveyanaSi firmis marketinguli startegia ic-
vleba am qveynis erovnul-kulturul TaviseburebaTa gaTvaliswi-
nebiT. magaliTad: amerikuli firma – `makdonaldsis~ vaWrobis sti-
li misaRebi aRmoCnda iaponelebisaTvis, radgan igi uaxlovdeba 
amerikul standartebs, maSin, rodesac kanadaSi firma iZulebuli 
gaxda, mis kerZo tradiciul racionSi Seetana xaWo, rac xalxisaT-
visaa misaRebi. cnobilma dasavleTis kosmetikurma firmebma aiTvi-
ses iaponuri bazris mcire segmenti, rac ganpirobebuli iyo am qve-
yanaSi arsebuli tradiciiT. iaponelebis umetesoba TiTqmis ar iye-
nebs sunamoebs, malamoebs da sxva kosmetikur saSualebebs. 

produqciis modifikaciaze did zegavlenas axdens ekonomikuri 
faqtorebi. im qveynebSi, sadac mosaxleobis msyidvelobiTi unaria-
noba dabalia, mizanSewonilia iaffasiani produqciis gasaReba. uka-
naskneli qmnis problemas saqonlis dafasoebis sferoSic. magali-
Tad, Tu maRali msyidvelobiTi unaris mqone qveyanaSi sigareti iyi-
deba blokebad dafasoebuli, dabalganviTarebulSi mizanSewoni-
lia misi realizacia calobiT. 

aucilebelia, gaviTvaliwinoT produqciis sicocxlis cikli mo-
cemul bazarze. firmas unda gaaCndes imis unari da SesaZlebloba, 
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rom moaxdinos bazrebis gadajgufeba produqciis sicocxlis cik-
lis mixedviT. ase, magaliTad: radiotelefonebis mwarmoebeli 
firma `eriqsonma~, rodesac realurad waawyda produqciis gasaRe-
bis problemebs ganviTarebul qveynebSi, daiwyo realizaciis aqti-
uri politika ganviTarebad qveynebSi, riTac sagrZnobi mogeba mii-
Ro. analogiuri situacia Seiqmna firma `metel~-Tan dakavSirebiT. 
ukanasknelis mier warmoebuli saTamaSoebis sicocxlis cikli uf-
ro xangrZlivi aRmoCnda germaniaSi, vidre amerikaSi. 

 

XIV.6. faswarmoqmna da produqciis winsvla 
saerTaSoriso marketingSi 

 

saerTaSoriso marketingSi didi mniSvneloba eniWeba fasis opti-
maluri zRvris dadgenas, radgan igi uzrunvelyofs kvlavwarmoe-
bis im obieqturi pirobebis Seqmnas, romelic firmebis warmoebis 
gagrZelebisa da sagareo bazarze konkurentunarianobis SenarCu-
nebis sawindaria. fasi TavisTavad unda iyos im doneze, rom uzrun-
velyos im resursebis mizidva, romelTa safuZvelze warmoeba inar-
Cunebs sicocxlisunarianobas. faswarmoqmna saerTaSoriso bazar-
ze gacilebiT rTulia, vidre erovnulze, Semdegi mizezebis gamo: 

1) sxvadasxva qveyanaSi gansxvavebulia saxelmwifo regulirebis 
done faswarmoqmnis procesSi; 

2) saxelmwifoebSi gansxvavebulia samomxmareblo bazari; 
3) produqciis eqsporti xels uwyobs fasebis zrdas; 
4) qveynis mixedviT, gansxvavebulia fiqsirebuli da cvladi fase-

bis dadgenis meTodologia; 
5) konkurenciuli brZolis strategiuli politika gansxvavdeba 

qveynebis mixedviT. 
ganvixiloT pirveli mizezi. yvela qveyanaSi arsebobs sakanon-

mdeblo aqtebi miRebuli Sesabamisi organoebis mier, romlebic 
avaldebuleben mewarmeebs, ixelmZRvanelon faswarmoqmnis saerTo 
principebiT mocemul bazarze. yovelive es mniSvnelovnad zRudavs 
eqsportior sawarmoTa dadgenil samarketingo strategiis SesaZ-
leblobebs. mocemul qveyanaSi fasebis saxelmwifo regulireba gu-
lisxmobs maTi minimaluri da maqsimaluri zRvris dadgenas. saxel-
mwifo ewinaaRmdegeba, rogorc fasebis xelovnuri dacemis, aseve 
zrdis politikas, radgan fasis xelovnuri dawevis mizani aris kon-
kurenciis Sesusteba da bazarze monopolisturi adgilis dakaveba. 
amis saukeTeso magaliTia, germaniaSi miRebuli kanoni `usamarTlo 
konkurenciis Sesaxeb~, romliTac ikrZaleba SeRavaTebis gaweva im 
pirebisaTvis, romlebic saqonels iZenen didi partiebiT, an pro-
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duqciis sareklamo miznis momxmareblisaTvis ufaso gadacema. rigi 
qveynebisa, produqciis CamonaTvalze piriqiT awesebs fasebis maq-
cimalur zRvars. aseT bazarze, sawarmoo danaxarjebi izrdeba, xo-
lo mogebis norma mcirdeba, rac SeiZleba aRmoCndes sazaralo mo-
cemuli tipis sawarmosaTvis. ase, magaliTad: 1988 wels firma `pro-
eqter end gembl-ma~ miiRo sagrZnobi zarali venesuelaSi fasebis 
regulirebis politikis gamo. am qveyanaSi fosfatze dawesebulma 
fiqsirebulma fasebma ar misca am firmas reabilitaciis regulire-
bis saSualeba. 

fasebis regulirebis sxva saxeobas warmoadgens SezRudvebi im-
portze. tarifebisa da vaWrobis saerTaSoriso generaluri SeTan-
xmeba krZalavs fasebis dadgenas im zRvarze dabla, vidre miRebu-
lia qveyana-eqsporti-oris samomxmareblo bazarze. aris SemTxveve-
bi, rodesac firmas aqvs SesaZlebloba, sazRvargareT gaasaRos Ta-
vis produqcia ufro dabal fasSi, vidre qveynis SigniT. amis mrava-
li mizezi SeiZleba arsebobdes. erT-erTi maTgania sakuTari warmo-
ebis produqciis gasaRebis SesaZleblo-bebis Seswavla sazRvarga-
reT. vTqvaT, produqciis eqsporti mocemul qveyanaSi sakmaod Zvi-
ri jdeba. amasTan, mocemuli tipis warmoebis organizacia saeq-
sporto qveyanaSi gacilebiT iafia, radgan nedleulis sabaJo gada-
saxadi gacilebiT naklebia. garda amisa, nedleulis calkeuli sa-
xeebi saeqsporto qveyanaSi gacilebiT iafad moipoveba. saorienta-
cio fasis dasadgenad, firma valdebulia, Caataros sacdeli gayid-
vebi, raTa gaigos realizaciis fasis maqsimaluri zRvari mocemul 
bazarze. ase, magaliTad: vidre kompania `nestle~, did britaneTSi 
gayinuli produqtebis mwarmoebeli qarxnis asaSeneblad gamoyof-
da ormocdaTxuTmet mi-lion dolars, mas erTi weli dasWirda, ra-
Ta kanadidan am tipis produqcia Seetana iq arsebuli gasaRebis 

bazris Sesaswavlad[189,p.76]. mocemuli magaliTi metyvelebs imaze, 
rom fasebis zRvris dadgenas didi mniSvneloba aqvs ama Tu im qveya-
naSi warmoebisa Tu kapitaldabandebis Semdgomi organizaciisaT-
vis. 

faswarmoqmnis meqanizmze did zegavlenas axdens saxelmwifoeb-
rivi samomxmareblo bazrebis Taviseburebani. miuxedavad imisa, rom 
firmas SeuZlia Sida bazris dayofa mraval segmentad da TiToeu-
lisaTvis gansxvavebuli fasebis dadgena, sagareo bazarze amis Se-
saZleblobani gacilebiT didia. magaliTad: amerikis mosaxleoba 
praqtikulad ar moixmars racionSi zRvis zRarbs, ris gamoc misi 
gasaRebis SesaZleblobani am qveyanaSi sakmaod dabalia, amdenad, aq 
misi gasaRebis farTo SesaZleblobebi iSleba. rig qveynebSi er-
Tgvarovan produqciaze arsebobs konkurenciiis maRali done. ma-
Sin, rodesac sxva bazarze aRniSnuli saxeobis saqoneli SesaZlebe-
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lia deficituri iyos. konkurenciis pirobebi did zegavlenas ax-
dens saxelmwifoebis mier calkeuli firmebisaTvis dadgenili war-
moebis gansakuTrebuli wesebi, romlebic uqmnis maT sakuTari pro-
duqciis sasicocxlo ciklis gaxangrZlivebis SesaZleblobebs. 

faswarmoqmnaze zemoqmedebs agreTve, iseTi faqtori, rogoricaa 
mocemul qveyanaSi Camoyalibebuli produqciis aRqmis stereoti-
pebi. ase, magaliTad: rodesac Seswavlil iqna avtomanqanebis samom-
xmareblo aRqma ameri-kis da iaponiis bazarze, aRmoCnda, rom ameri-
kelebSi sakuTari ufro maRali reitingiT sargeblobs vidre - ger-
manuli avtomobili, maSin, rodesac iaponelebi upiratesobas aniWe-
ben germanuli avtomobilebis adgilobriv nawarms. gamomdinare 
aqedan, germanuli avtomobilebis mwarmoeblebs SeuZliaT, gaafar-
Tovon TavianTi bazari iaponiaSi da ara amerikaSi. amasTan, germane-
lebis mier iaponur bazarze warmoebuli samarketingo strategia, 
romlis arsi mdgomareobs fasebis dawevaSi, mcdaria, radgan iaponi-
aSi maRali fasi iwvevs maRali xarisxis asociacias. 

didi mniSvneloba aqvs mocemul qveyanaSi dadgenil vaWrobis 
wess. ase, magaliTad: amerikelebi upiratesobas aniWeben kreditSi 
vaWrobas, maSin, rodesac iaponelebi cdiloben, ivaWron naRdi fu-
liT. aqedan gamomdinare, im firmebs, romlebic vaWroben kreditSi 
meti gasaqani aqvT amerikaSi, vidre iaponiaSi. 

cnobilia, rom: 
produqciis eqsporti sagrZnoblad adidebs mis fass. vTqvaT, 

pro-duqciis fasi Sidabazarze Seadgens 1 dolars, xolo danamati 
mis sazRvargareT realizaciaze aris 5 centi, sazRvargareT reali-
zaciis fasi iqneba 1,5 dolari. Tu danaxarjebi Seicvala Sidabazar-
ze 20 centiT, maSin sazRvargareT realizaciis fasi gaizarda 1,90 
dolaramde. ori garemoeba aZvirebs produqcias sazRvargareT: 
pirveli, gazrdili satransporto xarjebi da meore, sabaJo tari-
febi. am garemoebaTa gamo sazRvargareT produqciis gayidva rigi 
firmebisaTvis ararentabeluri xdeba. 

produqciis fasebze did zegavlenas axdens savaluto kursebis 
cvla (aweva, dacema) msoflio bazarze. is firmebi, romlebic saz-
RvargareT saqonlis realizacias awarmoeben, erTgvarovan valu-
taSi xSirad awydebian winaaRmdegobebs. sazRvargareTis qveynebSi 
produqciis realizacia unda warmoebdes iseTi gaangariSebiT, rom 
firmam amonagebidan SeinarCu-nos ganaxlebis SesaZleblobani. am 
amocanis gadawyveta dakavSirebulia sirTuleebTan. produqcia 
sazRvargareTis qveynebs miewodeba didi partiebiT, amitom misi na-
wilis realizacia uzrunvelyofs mogebas, xolo inflaciis piro-
bebSi, sawyobSi arsebuli maragebi misTvis wamgebiani gaxdeba. am 
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faqtorTa aRsakveTad 80-ian wlebSi `prokrter-end-gembli~ iZule-
buli iyo, peruSi arsebuli ekonomikuri krizisis pirobebSi. kvira-
Si erTxel 20-30% aewia fasi produqciaze da Seewyvita 60-procen-
tiani SeRavaTis gaweva biTumad movaWreebisaTvis 15-dan 30-procen-
tiani Tanxis gadaxdis gadavadebiT. 

inflaciaTan faswarmoqmnis sxva rigis problemebi sazRvargare-
Tis bazarze dakavSirebuli SeiZleba daiyos or jgufad. amonagebis 
miReba sazRvargareTis valutaSi, romelic konventaciis Semdeg iZ-
leva nakleb Semosavals; 2) fasebis mudmivi zrda danaxarjTa gada-
farvis mizniT. pirvel SemTxvevaSi firmas SeuZlia, miuTiTos kon-
taqtSi amonagebi Tanxis ekvivalenti sazRvargareTis valutaSi 
(vTqvaT, dolaris ekvivalenti) da mosTxovos angariSsworeba dro-
is mocemul momentSi xelSekrulebiT gansazRvruli dolaris kur-
sis ekvivalentis Sesabamisad. 

fasebis cvla did zegavlenas axdens vaWrobis saerTaSoriso wesebsa 
da kontraqtebze, rac arTulebs maT gaformebas. garda amisa, rTul-
deba vaWrobis organizaciac. ase, magaliTad: Tu firma sazRvargareT 
avtomaturi saSualebebis gamoyenebiT vaWrobs, yoveli fasis Secvlis 
SemTxvevaSi, igi iZulebuli gaxdeba, cvalos an aparatebi an Jetonebi, 
rac damatebiT danaxarjebTan aris dakavSirebuli. aseTi siZneleebi 
SesaZlebelia warmoiSvas erovnul bazarzec. 

saqonlis nakadebis gadanawilebas msoflio bazrebis mixedviT, 
iwvevs inflaciuri procesebiT gamowveuli valutis kursebis 
cvla. magaliTad: Tu dolaris kursi ecema romelime qveyanaSi, ame-
rikis firmebisaTvis mocemuli produqciis realizacia ufro 
efeqtiani gaxdeba Sidabazarze da piriqiT. valutis kursebis cvla 
iZleva damatebiTi mogebis miRebis SesaZleblobebsac. ase magali-
Tad: Tu firmas SeuZlia, swrafad gadaajgufos gasaRebis bazrebi 
inflaciuri procesebis Sesabamisad, mas aqvs SesaZlebloba, momge-
bianad, warmoebaSi cvlilebebis gareSe miiRos dama-tebiTi mogeba. 
qveynebs Soris valutis kursis cvla did zegavlenas axdens serTa-
Soriso vaWrobis wyaroebze. vTqvaT, iaponiam miyida safrangeTs 
fotoaparatis didi partia. amerika, bunebrivia, fotoaparatebs yi-
dulobs mwarmoebeli iaponuri qarxnebisagan da ara distributo-
rebisagan. im SemTxvevaSi, Tu iaponiaSi ienis kursi ecema dolarTan 
mimarTebaSi, amerikuli mewarmeebisaTvis ufro momgebiani xdeba ia-
ponuri fotoaparatebis Sesyidva safrangeTidan. msgavs operaci-
ebs saerTaSoriso praqtikaSi uwodeben `nacrisfer bazars~ da isini 
cxadad metyveleben, Tu ra zegavlenas axdens valutis kursis cvla 
firmebis damatebiTi mogebis miRebaze. 

didi mniSvneloba gaaCnia fiqsirebuli Tu cvalebadi fasebis 
momxmareblebisaTvis miwodebis wess. ase, magaliTad: venesuelaSi 
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yvela saxeobis saqonlis iarliyze miTiTebuli unda iyos fasi, ma-
Sin, rodesac CileSi es akrZalulia. gansxvavebulia calkeul qveya-
naSi arsebuli midgoma fasebis SeTanxmebuli dawesebis sakiTxisad-
mi. ase, magaliTad: indoeTSi fasebis 60% dgeba gamyidvelebs Soris 
winaswari SeTanxmebiT, CineTSi ki, 5%. did zegavlenas axdens fas-
warmoqmnaze msoflio bazarze dadgenili konkurenciuli brZolis 
strategiac. 

imdenad, ramdenadac produqciis winsvlis sakiTxebs safuZvlia-
nad SevexebiT meore wignSi, am TavSi ganxilulia am problemis zoga-
di aspeqtebi. 

saerTaSoriso biznesSi produqciis winsvla aris produqciis ga-
saRebis xelSewyobis procesi. arsebobs produqciis winsvlis msof-
lio praqtikaSi aprobirebuli mravali meTodi. maT Soris, aRsaniS-
navia iseTi, rogoricaa: `gaqaCe-mowie~. produqciis winsvlis uz-
runvelyofa aris am meTodis pirveli Semadgeneli komponenti – 
`gaqaCe~, xolo gasaRebis organizaciis srulyofa meore komponen-
ti – `mowie~. msoflios mravali firma iyenebs am orive komponentis 
hibrids. 

msoflio firmebi did mniSvnelobas aniWeben vaWrobis organiza-
ciasa da reklamis srulyofas. amasTan, qveynebis mixedviT, es pro-
cesi xasiaTdeba garkveuli TaviseburebebiT. ase, magaliTad: bel-
giaSi, sadac arsebobs distributorebis minimaluri raodenoba, 
firmebi iZulebulni xdebian, didi yuradReba dauTmon produqciis 
realizacias sakuTari ZalebiT. indoeTi mosaxleobis yofaSi iye-
nebs asobiT enas, rac bunebrivia did siZneleebs qmnis reklamis ga-
moyenebaSi. rig qveynebSi saxelmwifo cdilobs daareguliros sa-
reklamo kompania. asea, magaliTad, skandinaviis qveynebSi, sadac da-
wesebulia sareklamo cenzi. SedarebiT Serbilebulia saxelmwifos 
zegavlena reklamis regulirebaze sxva qveynebSi, sadac es uzrun-
velyofilia pirdapiri Tu iribi gadasaxadebis sistemiT. 

sainteresoa civilizebuli qveynebis mixedviT, adamianis qcevis 
motivaciis faqtoris zemoqmedeba produqciis gasaRebaze. magali-
Tad: amerikeli diasaxlisebi did dros uTmoben telegadacemebisa 
da Jurnalebis kiTxvas da meti yuradRebiT epyrobian megobarTa 
rCevebs, vidre – frangebi. frangi diasaxlisebi upiratesobas ani-
Weben informaciis miRebas uSualod gasaRebis obieqtebze – maRa-
ziebSi, sadac ukanasknelis wyaro xdeba gamyidvelTa rCevebi, Tu 
vitrinaSi gamokruli sareklamo niSnebi. amdenad, amerikaSi sarek-
lamo kompaniis Catareba gacilebiT martivia maSin, rodesac saf-
rangeTSi unda Catardes sakmaod didi samuSao distribu-torebTan 
an uSualod gasaRebis obieqtebze. 
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saboloo jamSi, yvela qveynisaTvis SeiZleba arsebobdes produq-
ciis gasaRebaSi momxmareblis mozidvis Tavisi, individualuri wya-
ro. amasTan, maTTvis saerToa iseTi faqtoris gaTvaliswineba, ro-
goricaa msyidvelobiTi unarianobis Sesabamisoba moTxovnilebi-
sadmi. es faqtorebi did zegavlenas axdens agreTve sareklamo kom-
paniazec.   cnobilia, rom rac ufro maRalia mosaxleobis msyidve-
lobiTi unarianobis maCvenebelSi nayidobis Rirebulebis xvedriTi 
wili, miT meti dro dasWirdeba myidvels gadawyvetilebis misaRe-
bad. Tumca rig SemTxvevaSi, qveynis ganviTarebis Sedarebis dabali 
done da mosaxleobis dabali msyidvelobiTi unari zrdis mis moT-
xovnebs ama Tu im produqciaze. ase, magaliTad: CineTSi sareklamo 
danaxarjebi kinofilmebze gacilebiT dabalia, vidre safrangeTSi. 
amasTan, Cinelebi kinoTeatris ufro aqtiuri mayureblebi arian, 
vidre frangebi. 

msoflio praqtikaSi didi adgili uWiravs reklamis standarti-
zacias. standartizaciis procesSi gaiTvaliswineba ama Tu im qvey-
nis erovnuli, enobrivi, sakanonmdeblo da sxva faqtorebi. stan-
dartizacia gulisxmobs reklamis koncefciis, misi ZiriTadi miz-
nis SenarCunebas, amasTan, icvleba reklamis miwodebis formebi ama 
Tu im xalxis interesTa sferos gaTva-liswinebiT. ase, magaliTad: 
`koka-kola~-s reklama safrangeTSi da amerikaSi bazirebda erTsa 
da imave koncefciaze. win iyo wamoweuli adamianis organizmisaTvis 
am sasmelis gamamxnevebeli Zala. amasTan, sareklamo kompania saf-
rangeTSi warmoebda safexburTo satelevizio gorgolaWis Cvenebis 
procesSi, aSS-Si ki – beisbolis moTamaSis mier, am qveynebis mosax-
leobis interesTa Sesabamisad. 

did siZneleebs awydebian firmebi reklamis sxva enaze gadacemis, 
an am xalxebis mier misi Semecnebis procesSi. saqme imaSi gaxlavT, 
rom sxvadasxva erebSi sityvebi da azrebi sxvadasxvanairad gaigeba. 
ase magaliTad, amerikuli firmis erT-erTi plakati gvauwyebda, 
rom is aris `CineTis Zveli megobari~, amasTan, Cinuri ieroglife-
biT is ikiTxeboda, rom igi aris `CineTis megobari warsulSi~. 

cnobilia iseTi faqtebic, rodesac erTsa da imave enaze ametyve-
lebuli reklama sxvadasxva qveyanaSi gansxvavebul Sinaarss iZenda. 
ase, magaliTad: amerikuli aviakompania – `iunaiTed eirlaini~ av-
straliel aviamgzavrebs frenisas urigebda Jurnals, romlis ga-
reydaze gamosaxuli iyo cnobili amerikeli msaxiobi pol xogani, 
romelic poziorobda ukacriel avstraliur kunZulze, warweriT, 
`pol xogani cxovrobs komfortis gareSe~, rac avstrieli mkiTxve-
lis mier aRTqmuli iyo, rogorc `pol xoganis mier Riad da gamom-

wvevad Tavisi homoseqsualurobis demonstrireba~.[213,c.42]. 
sareklamo kompaniis Catarebis procesSi, msoflio bazarze ga-
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saTva-liswinebelia is garemoeba, rom is rac nebadarTulia erT 
qveyanaSi, akrZalulia – meoreSi. sakanonmdeblo baza mkacrad are-
gulirebs calkeul qveyanaSi dasaSvebi reklamis farglebs. yove-
live es udavod dakavSirebulia, pirvel yovlisa, momxmarebelTa 
uflebebis dacvasTan, amasTan, Cven gverds ver avuvliT iseT faq-
torebsac, rogoricaa qveyanaSi damkvidrebuli qcevis moraluri 
normebi, konkurentunarianoba, Tu nacionalizacia. 

imis karg magaliTs, Tu rogor aregulirebs kanonmdebloba fir-
mebis sareklamo uflebebs, warmoadgens is, rom did britaneTsa da 
amerikaSi daSvebulia `pepsi-kolisa~ da `koka-kolas~ SedarebiTi 
reklama maSin, rodesac filipinebze is akrZalulia. mxolod rame-
nime qveyanas gaaCnia akrZalvebi erotikuli reklamis gamoyenebis 
procesSi. moraluri normebidan gamomdinare, rig qveynebSi akrZa-
lulia kontraceptivebisa da qalis higienis sagnebis reklamireba. 
dasavleTis bazarze akrZalulia is reklama, romelic ubiZgebs mo-
zardebs kanonsawinaaRmdego moqmedebebisaken. magaliTad, im manqa-
nebis reklama, romlebic swrafad aviTareben siCqares. aRmosavle-
Tis rig qveynebSi akrZalulia reklamaSi sazRvargareTuli sityve-
bis an stilis gamoyeneba. 

aRsaniSnavia is garemoeba, rom reklamaze did zegavlenas axdens 
qveynis informirebulobis sfero. magaliTad: kompania `amerikan-eq-
spresi~, rodesac Tavisi sakredito baraTebis reklamas eweoda ameri-
kaSi, miznad isaxavda konkurentebis Seviwroebas, xolo evropis bazar-
ze gasvlis Semdgom, man SeiZina SemecnebiTi xasiaTic, imitom, rom ev-
ropelebi praqtikulad ar flobdnen misi gamoyenebis meqanizms. 

reklama geografiuli niSniT rig SemTxvevaSi zians ayenebs mom-
xmarebels. ase, magaliTad: mTel rig ganviTarebad qveynebSi mniS-
vnelovnad gaizarda bavSvTa sikvdilianoba rZis xelovnuri sakve-
bis gamoyenebis safuZvelze, rac ganpirobebuli iyo iq am produq-
ciis moxmarebis dabali kulturiT. saqme imaSia, rom misi gamoyene-
bis SemTxvevaSi qalebi ar icavdnen rZis koncentracias, wyalSi gas-
xnis dasaSveb normebs. fxvnili gacilebiT naklebi raodenobiT ga-
moiyeneboda, vidre igi Wirdeboda axaldaba-debulebs kvebisaTvis. 
amis gamo jandacvis saerTaSoriso organizaciam akrZala am tipis 
produqciis reklama ganviTarebad qveynebSi. 

 

 

 
 
 


